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Would Reduce Earn ings 


To an Impossible Low 


St. Louis, Mar. 1—Dropping 14 hours, from 44 to the 
proposed 30 hours per week, at the present hourly rate 
for the employes in the service departments of the auto- 
motive retailing trade, would reduce their earnings to 
such a point as to make impossible a livelihood conducive 
to an improved social and economic condition. 

The above statement is from a brief presented by the 


National Automobile Dealers’ Assn. to the sub- committee 
on tne Senate Judiciary Connit-6————————————— 


tee in to Senate 


Bill 87. 
Other 
the brief, 


opposition 
pertinent statements in 
in part, follow: 
“Conditions within our trade 
are greatly improved. The re- 
covery program as expressed in 
the code for the motor vehicle 
retailing trade has_ established 
new hope throughout this great 
dealer body and we are definitely 
turned into the road to recovery. 
We have not received much as 
yet in the way of monetary gain, 
but, on the other hand, we are 
creeping out of the morass into 
which this trade fell and are 
vigorously working to effect our 
proper contribution to the na- 


jof the commodity handled. 
| Transportation by automobile is 
satisfactory only so long as it is 
not interrupted by any mechani- 
cal delays. The users of automo- 
biles require, therefore, rapid 
work when their vehicles get out 
of order. Changes in weather 
and season affect this business to 
a high degree. Rainy weather 
brings in a volume of work con- 
cerned with brakes and ignition 
particularly. Sudden cold wea- 
ther changes bring radiator and 
maintenance work in volume. 
Seasonal periods such as spring 
and early summer bring a vol- 
ume of tourist trade into the re- 
sort points and often a small 





tional recovery. 


Dealers Supporting NRA 

“To say that the 30,000 automo- 
bile dealers and their 415,000 em- 
ployes are enthusiastically and 
energetically supporting the great 
recovery program of this admin- 
istration, is to put the statement | 
too mildly. 

“We come, therefore, as a 
friend of the court and as a 
friend of the Administration to 
advise in support of this great 


ecu program that the step 
ow suggested cannot be rea-|} 
mably taken by this trade We 
ay certain, for otherwise we 
suid not chance an obiectix 
that we have reached ost 
irreducible minimum as it af- 


fects the maximum hours of the 
employes of this. particular} 
trade.” 

The brief states that more than 
two-thirds of the dealers’ em- 
ployes are engaged in the oper- 
ation of the service departments, 
with a maximum hour schedule 
of 44 hours per week. 

“On a 30-hour week, due to the 
peculiarity of this business, we 
would not be able to establish in 
advance for any one week a 
minimum amount of anticipated 
work at the average for a previ- 
ous week, without finding that 
the maximum amount of work 
required for any one of several 
days of the week would have to 
be met through readily available 





additional employes,” it is as- 
serted. 
“The dealership experiences, 


within the days of practically 
any one week, great changes in 
the volume of its business. In 
other words, we experience 
higher hills and lower valleys of 
volume than _ practically any 
ouner trade about which we are 
informed.” 


“Chaos in 30 Hours” 


Among the exhibits attached to 
the brief are graphs showing the 
high hills and low valleys of 
volume. One gives the daily 
fluctuations of labor sales in a 
typical firm in Washington, D. C. 
A statement by the firms says 
that costs and difficulties have 
been very great under the 44- 
hour week, “but if this were re- 
duced to 30 hours it would prac- 
tically mean chaos to us.” The 
January labor sales graph shows 
$105 dollar value on Jan. 1, rising 
to $285 on Jan. 3, to $236 on Jan. 
4, $285 on Jan. 5, down to a low 
of $65 on Jan. 6, up to $275 on 
Jan. 7, etc., fluctuating from $95 
on Jan. 13 to $315 on Jan. 15. 

It is explained that the service, | 
maintenance and repair of auto- 
mobiles require far different 


rules for handling than practi- 
cally any other business. : 
“First,” the brief states, “it is 





necessary to consider the nature | 


| average 
| comprising two-thirds of the total 


decline in the cities. Giving the 
rate of the employes 


number as approximately 62 cents 
per hour, the following statement 
is made: 

33% Wage Boost 

“In the instance of a _ shop 
wherein ten employes were able 
to dispose of the volume of work 
described as a minimum, which 
could be anticipated, 10 men 
working a maximum of 44 hours 
per week would consume a total 
of 440 hours at an expense of 
$272.80 per week. If these men 
were to receive an equivalent 
amount per week to that pres- 
ently received, the 30 hours per 
week would require an average 
of 91 cents per hour instead of 
the present 62 cents per hour. 

“The present average earning 
of these employes is not suffi- 
ciently high as to be regarded as 
a sum which can be distributed 
among more employes, at least 
with results that could contribute 
to the general recovery. 

“The choice then lies between 
reduction of these wages which, 
in our opinion, should not be 
reduced, while adding more men 
at the same wage in order to 
cope with the demands of the 
work or continuing the present 
average weekly earning for em- 
ployes and handling of the re- 
quired additional 140 hours per 
week of work through an addi- 
tional cost of $127.40 per week. 
This would maintain the present 
average.” 

Raise Dealers’ Costs 

It is stated this would cost the 
automobile dealer, therefore, 
more than $6,600 per year for the 
handling of the work set forth 
in the above example, and that 
50 per cent of the automobiles 
are sold in towns with popula- 
tions of 10,000 and less. 

“We find no surplus of avail- 
able employes in the smaller 
towns sufficient to cope with the 
extreme peaks above a_ safe 
minimum which this trade ex- 
periences throughout its regular 
week’s work,” the brief continues. 

The conclusion is made that 
either the public or the dealer 
must pay the bill. 

“The conditions within this 
trade are such,” the brief points 
out, “as to positively let us con- 
clude that we are unable to pay 
the additional cost which would 
be imposed through a 30-hour 
week. Our employes cannot 
stand the reduction in weekly 
earnings which would result from 
the continuation of their present 
hourly rate multiplied by 30 
hours per week of work. The 
workers themselves are clamor- 
ing for more hours per week in 
order to increase the sum total 
of their pay check at the end of 
the week’s work.” 


| 





| markets is shown in the increase 


New activities for the improve- 
ment of the automotive jobber’s 
competitive position were an im- 
portant part of the discussion at 
the recent meeting of NSPA di- 
rectors in Detroit. Left to right 
around the table are: H. J. Moore, 
manager of publicity; C. M. Bur- 
gess, past president; L. F. Hun- 


derup, junior vice-president; E. 
B. Conn; H. M. Smith; L. H. 
Phelps; W. H. Richardson; C. G. 
Keyes; B. Patterson; V. C. Hossell- 
man; H. N., Nigg, secretary whole- 
salers’ division; J. P. Muller, 
senior vice-president; D. W. 
Rodger, president; E. P. Chalfant, 
executive vice-president; J. W.| centered on the jobber’s welfare J. W. 





Jan. Exports 
By Chrysler Up | 
790% Over ’ 


Detroit, Mar. 1.—-A strong indi-| 
cation of the return of world 


in overseas car sales made by 
the Chrysler export division dur- 
ing January. 

“Our shipments during Janu- 
ary represented 790.5 per cent of 
the total passenger motor cars 
and motor trucks exported dur- 
ing January, 1934,” stated W. Led- 
yard Mitchell, chairman of the 
board, in reviewing last month’s 
sales activities of the Chrysler 
export division. 

Much of the great increase in| 
sales over January, 1934, Mitchell 
felt, was a result of the clearing 
of the world export picture. 

“Although February sales are 
not yet complete, this month will 
also show a very substantial in-| 
crease in sales over February, | 
1934,” said Mitchell. 





| sales 


Hudson’s Sales 
To Date 5,000 
Over 734 can 


Detroit, Mar. 1.—-Hudson sales 
for the first eight weeks of the 
year are better than sales in the 
like period for any of the past 
five years, according to a report 
from the company. 

From the first of the year 
through the week ended Feb. 23, 
Hudson and Terraplane retail 
sales in the U. S. totaled 8,327, 
more than 5,000 units in excess 
of sales in the same period last 
year, a reported gain of 262.4 per 
cent. 

While complete February retail 
sales figures are not as yet avail- 
able, the company expects the 
month will exceed the February, 
1934, record by approximately 
2,000 units. 


Booster Club Plans 
Motor Trade Show) 


Chicago, Mar. 1.—Plans for the 
automotive trade show to be held 
here at Navy Pier from April 22 
to 26, will be outlined tonight by 
Abe Cole, manager, at a meeting 
of the Automotive Booster Club 
No. 7. The meeting will be pre- 
ceded by a dinner, both functions 
to be given at the Auditorium 
Hotel. 

The Motor and Equipment 
Manufacturers’ Assn., Motor and 
Equipment Wholesalers Assn., 
National Standard Parts Assn., 
Automotive Engine Rebuilders 
Assn., Illinois Automotive Assn., 


and other organizations are co- 
operating in the exposition. 









SPA Studies Jobber Relief 





Rutt 
R. M 
R. H. Bachman; F. C 
Kip; Wm. Christie; S. J. Levy 
W. C. Bulette; J. Fischer; J. L 
Wiggins, field supervisor, and R 
W. Procter, secretary manufac: 


Van Allen, legal counsel; 
Wright; H. B. Truslow; 
Allison; 


turers’ division. Discussio1r 
centered on the jobber’s welfare 


NSPA Recognizes Jobbers 


Competitive Price Needs 


Detroit, Mar. 1.—Representing 
approximately 200 manufacturers 
of automotive maintenance mer- 
chandise, the manufacturer board 
of governors of the National 
Standard Parts Assn. has gone on 
record as subscribing to the prin- 
ciple that NSPA jebber members 
be maintained in a position to buy 
on terms which will permit them 
to remain competitive with others 
buying for resale. 

This statement was issued by 
the NSPA following a recent 


Dodge Delivers 
6,156 New Units 
During Past Week 


Detroit, Mar. 1.—-Dealers’ retail 
of Dodge passenger cars 
and trucks for the week ending 
Feb. 23 amounted to 5,304 pas- 
senger cars and 852 commercial 
cars and trucks, making a total 
= 6,156 units. This total of 6,156 
deliveries marks an increase of 
17.5 per cent over the dealers’ 
business of the preceding week 
and of 69.7 per cent over deliv- 
eries recorded for the correspond- 
ing week of 1934. 

Retail deliveries by Dodge 
dealers for the first eight weeks 
of the present year accounted for 
33,055 passenger cars and 6,007 
trucks, as against 21,242 new 
units delivered by Dodge dealers 
in the corresponding eight weeks 
of last year. 

Dodge dealers’ used car sales 
during the eight weeks disposed 
of 36,940 passenger cars and 
trucks. 





De Soto Dealers 
Deliver 2.584 
Week of Feb. 23 


Detroit, Mar. 1.- _Each week for 
the first eight weeks of 1934, De 
Soto sales have gained over the 
preceding week. This was made 


known today upon the release of | 


sales figures for the week ended 
Feb. 23. During the week De 
Soto dealers delivered 439 De Soto 
cars. . 

Retail deliveries of the air- 
stream and airflow to date this 
year total 2,455 units. The deal- 
ers also delivered 2,145 Plymouths 
during the week, bringing the to- 
date total to 14,801 units. 

Combined sales of all cars by 
De Soto dealers during the week 
were 2,584 units, with the year to 
date figures rising to 17,256 cars. 


| 
| 
| 





four-day series of committee an¢ 
board meetings in Detroit 
attended by jobbers and manufae 
turers representing all sections 0 
the country. 

These representatives of NE& 
PA’s two divisions devoted a ma- 
jor portion of their meetings to 
consideration of plans for new 
activities aimed at furthering the 
interests of the automotive job- 
bers. 

Both groups were in complete 
agreement, it is reported. NSPA 
manufacturers, in protection of 
their jobbers’ interests and their 
own, will make the necessary 
moves as required to assure their 
jobber outlets of a fair share of 
the available business. 

While details have not been re- 
leased, NSPA headquarters ad- 
vises that under the supervision 
of the marketing research com- 
mittee, plans are in course of 
preparation for a merchandising 
activity directly aimed at a new 
and closer tie-up between whole- 
salers and their repairmen cus- 
tomers. 

Turn-over of jobbers’ lines is 
another subject that came in for 
considerable discussion which was 
concluded with the decision that 
a survey of NSPA jobbers be 
made to determine the turn-over 
that they are securing on their 
leading lines; report of the survey 
to be made to both manufacturers 
and jobber members. 


Pontiae Sales 
For 20 Days 
Total 6,957 


Pontiac, Mich., Mar. 1.—Retail 
deliveries of Pontiac cars in the 
United States for the first 20 
days of February are reported 
at 6,957, compared with 3,429 for 
the same period last year, and 
4,039 for the first 20 days this 
year. 

Ten-day periods show a marked 
increase, according to the re- 
port, starting with 1,423 deliver- 
ies the first 10 days of January 
and reaching 3,884 for the 10- 
day period ending Feb. 20. 





Adds Marine Engine 


Williamsport, Pa., Mar. 1.— The 
Lycoming Mfg. Co. has announced 
the addition of a new six-cylinder 
engine to its present line of marine 
engines. 

The new model, to be known as 
the “UH,” will have a bore of 31/16 


inches and a stroke of 4% inches, 
with piston displacement of 210 
cubic inches. It will develop 80 


h.p. at 3400 r.p.m. The new engine 
will be available in both direct drive 
and with a reduction gear. 
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_ 


Action on Plan Remote 


As Evidence Piles High| 8; 


al from 


(Spee 


Washington, Mar. 1.—Hearings on the Eastman pro- 
posals for the co-ordination of the nation’s transportation 
facilities moved forward at a dizzy pace this week, with| 
the Senate Interstate Commerce Committee holding con- 
current sessions with the House foreign and interstate 
commerce group which began to examine witnesses last 


week. 


The week saw a mounting tide of opposition to the pro- | 


posals of the Federal Co- ordi- 
nator of Transportation as wit- 
nesses paraded endlessly before | 
the two committees. In the face 
of the volume of evidence laid 
before them 
committees concede privately that 
the likelihood of action on the 
Eastman plan this year is ex- 
tremely remote. 

Another feature of the week’s 
developments was the introduc- 
tion of a _ substitute regulatory 
measure by Rep. Huddleston, 
Alabama, chairman of the House 
sub-committee, holding hearings 
on the Eastman program. The 


“ 
— 
| 
| 
| 


Washington Bureau) 


|Eastman brought from Senator 
| Wheeler the statement: 


» members of both| 


Huddleston plan is far less dras- | 


tic than that advocated by the 
co-ordinator. It provides for Fed- 
eral regulation of interstate com- 
mon carriers only. The bill car- 
ries no provisions for issuance of 
certificates of convenience and 
necessity and, with regard to 


rates, specifies that they shall be | 


just and reasonable and may be} 


changed only after 30 days’ no- | 


tice. It is further specifically pro- 
vided that nothing in this act 
shall be construed to 


or to fix a rate, fare, or charge. | 


Colorful Sessions 


Eastman’s appearance 
the Senate committee to explain 
the general character of his co- 
ordination scheme provided one} 
of the most colorful sessions of | 
the week. There were 
sharp 
Co-ordinator and Senators Couz- 
ens, Michigan, and Wheeler, Mon- 
tana, both of whom have indi- 
cated a lack of sympathy with 
the Eastman proposals. 

With his first question, Couzens 
drove toward the point of the 
likely effect of the co-ordination 
scheme upon the small operator. 

Answering the query, Eastman 
declared he did not believe the 
small operators would be driven 
out of business, citing the circum- 
stance that state regulation had 
produced no such effect. Couzens’ 


several | 
interchanges between the} 


next question, concerning railroad | 


interest behind many drastic 
state regulations, produced the 
first acrimonious interchange be- 
tween the two. 


“IT wouldn’t undertake to say 
the state legislatures are con- 
trolled by the railroads,” Eastman 
shot back. “In fact, I think the 


|“In the shape it is in, 


motor manufacturers are now| 
quite as powerful as the ,rail- 
roads.” 
Statistics Fragmentary 
The Co-ordinator, whose argu- 


ments in favor of passage of the 
bill followed substantially the 
same line as that presented 
the House committee hearing last 
week, admitted that many of his 
statistics regarding highway 
transportation were fragmentary. 

The witness was asked his opin- 
ion of the wisdom of maintaining 
the trucking code of fair com- 
petition in effect under the terms 
of his program. He explained 
that he felt the code should be 
preserved as to jurisdiction over 
hours of labor, rates of pay and 
fair trade practices. 

Eastman spent the major part 
of the three morning sessions be- 
fore the Senate committee on 
Monday, Tuesday and Wednesday. 

He was followed on the stand 
by Frank McManamy, member of 
the ICC, who, speaking on be- 

half of the commission, voiced its 
objection to the Eastman pro- 


posal for departmentalizing the | sented rail, industrial, mercantile, 


regulatory body, his statement of 


in | 


authorize | 
the Commission (ICC) to increase | ,,., Trucking Assn. 
{| committee hearings on the meas- 


before | Ure. 


| forced on more than a small per- 


the commission’s difference with 


“If you people expect passage 
of legislation with reference to 
trucks and buses and water car- 
riers—and it will be_ difficult 
enough to get it—you better get 
together and work out something, 
because I, for one, am not going 
to turn over regulation of these 
forms of transportation to the 
commission as it is presently con- 
stituted.” In elaboration of his 
estimate of the commission he de- 
clared that such agencies “gen- 
erally start out public-minded but 
wind up as friends of the people 
they are supposed to regulate.” 
Other witnesses before the Sen- 
ate committee were Robert H. 
Dunn, H. Lester Hooker, and 
John E. Benton, representing the 
National Assn. of Railroad and 
Utilities Commissioners. They 
spoke generally in favor of the 
| Eastman proposals. 





Take Exception 
Representatives of the Ameri- 
were wit- 
nesses Tuesday before the House 


Spokesmen for the indus- 
try were H. D. Horton, Charlotte, 
N. C., Edward S. Brasherars, gen- 
eral counsel, Washington, and 
| Harold S. Shertz, Philadelphia, 
member of the organization’s le- 
gal department. 


All three representatives of the 
industry expressed a desire for 
Federal regulation of the for-hire 
trucking industry, but they took 
sharp exception to many pro- 


visions of the bill embodying the | “ 


Eastman program. 
Horton voiced doubt that the 
regulation as drawn could be en- 


centage of the nation’s truck op- 
erators. He declared that the 
capital structure of the industry 
would be destroyed if revocation 
provisions of the bill are enacted 
and criticized rate-fixing pro- 
visions as threatening to drive 
many individual units from the} 
industry. 

In his testimony, Shertz laid 
stress upon the difficulty of clas- 
sifying operations contemplated 
in the regulations proposed. 


Means Strangulation 

Brashers, in response to a di- 
rect question as to his opinion 
of the bill, told the committee 
I should | 
say that the majority of the mem- 
bers of the industry are not for 
it. We recognize the need for 
regulation, but we cannot go for 
a bill that will mean strangula-| 
tion.” 

Charles P. Clark, NRA deputy | 
administrator, transportation sec- | 
tion, added his voice to the op-| 
position Wednesday when he told | 
the House group that the indus-| 
try was not prepared for the type 
of regulation proposed. He of- 
fered a counter suggestion that 
the committee devise a simplified 
plan of regulation incorporating 
the self-regulatory features of the 
trucking industry’s code in this 
connection. Clark agreed to the} 
suggestion of the committee that} 





he sit with it, in executive ses- | 
sion, to draft such a regulatory 
scheme. 


Numerous other witnesses ap- | 
peared before the House inquiry | 
during the week. They repre- 


| 


labor and other interests. | 


Increase Held 
y Chrysler 
And Plymouth 


Detroit, Mar. 1. The largest 
number of retail deliveries in any 
week since that ending Aug. 4, 
1934, was reported by Chrysler 
dealers for the week of Feb. 23. 
In this week, Chrysler dealers de- 
livered at retail a total of 2,790 
Plymouth cars and 714 Chryslers, 
a grand total of 3,504 units. This 
is the first time that the 3,000 
mark has been passed in 29 
weeks. 

The 2,790 Plymouths delivered 
represented an increase of 6.3 per 
cent over the 2,624 units reported 
in the preceding week and the 
714 Chryslers meant an increase 


of 23.1 per cent over the pre- 
ceding week. The combined fig- 
ure is 82.2 per cent higher than 


that of the corresponding week 
of 1934, when 1923 units were de- 
livered, 216.5 per cent better than 
the corresponding week of 1933 
and 212.6 per cent better than 
1932. 

In the first eight-week period 
Chrysler dealers have delivered 
at retail 17,525 Plymouths and 
3,665 Chryslers, a grand total of 
21,190 units. The Plymouth fig- 
ure is 98 per cent higher than the 


8,849 units delivered in the cor- 
responding eight weeks of 1934. 


The increase in Chrysler deliver- 
ies is 688.2 per cent over the same 
period of 1934. 


Schon to Speak 
To Chicago SAE 


Chicago, Mar, 1.—Pierre Schon, 
transportation engineer of General 
Motors Truck Co., will address the 
Chicago section, 
Society of Auto- 


motive Engin- 
eers, at the 
Spring meeting 
Tuesday night 
in the Hamilton 
Club. 

Schon's sub- 
ject will be 


Economical 
Operation of 





| Motor Trucks.” 

He will discuss P. Schon 
the topic from 

the standpoints of selecting the 


right type of chassis, truck oper- 
ating costs, and fundamentals of 
design. Progress made with 
Diesel engines and the prospect of 
using cheaper fuels will also be 
covered by the speaker. 


| Bldg. 
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Record Month is Scored 
By Oldsmobile in Feb. 


Graham Projects 
Output of 4,500 
For This Month 


Detroit, Mar. 1.—-In line with 
the aggressive space established 
by the automobile industry this 
year, the Graham-Paige 
Corp. has just completed the big- 
gest February in six years, and 
the biggest month in four years. 


Motors | 


Orders for the month called for | 


the delivery of 6,368 cars, 
ing the year’s total to 8,069. The 
company reported unfilled orders 


for 2,883 units after shipping 
3,485 cars in February. 
Production for the month was 


3,717 cars. It was reported that 
Graham plans a March produc- 
tion of 4,500 units. 


Graham Appoints 
New York Outlet 


Detroit, Mar. : Sigs An important 
change in the metropolitan auto- 
motive lineup is seen in today’s 
announcement by F. R. Valpey, 
vice-president of Graham-Paige 
Motors Corp., Detroit, of the ap- | 
pointment of Crawford & Wilson, 
Ine., as Graham distributors for 
the New York area. 

Crawford & Wilson, Inc., long 
established at 2110 Grand Con- 
course, after Mar. 1 will also oc- 
cupy new quarters in the Circle | 
at 58th St. and 8th Ave. 

With their appointment, Gra- 
ham Motors, Inc. discontinues its 
retail operation at 62nd and 
Broadway, effective Mar. 1, but 
will continue to service Graham 
cars at 311 West 66th St. where 
it will also warehouse new car 
stocks for metropolitan Graham 
dealers 


Guy Billings 
Clintonville, Wis., Mar. 1. 
Billings, assistant general manager 
and purchasing agent for the Four 
Wheel Drive Co., died suddenly Feb. 
25. He is survived by his widow, a 
and his father. 


Guy H. 


son 


Show Successful 


Merrill, Wis., Mar. 1.—As a result 
of the success of Merrill’s first auto 
mobile show, which closed Feb. 24 
after three days’ showing, dealers 
laid plans to make the show an 


annual event. 


bring- | 


| 
| 


| 
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uansing, Mich., Mar. 1.—Olds- 
has just chalked up the 
biggest month in history, from a 
production standpoint, according 
to a report made yesterday. 

In February 15,235 cars were 
built, surpassing the previous 
record set in April, 1929. On Feb. 
25, 852 units were produced and 
shipped. The previous record for 
a single day’s production was 709, 
set Apr. 26, 1929. 

Retail sales for the first 20 days 
of February are in excess of the 
total for any previous February. 
Dealers reported the sale at retail 
of 6,943 cars as against 6,242 in 
the entire month of February, 
1929, previously the record Febru- 
ary. 

Retail sales in the first 20 days 
of February are up 406 per cent 
over the 1,370 sold last year. The 
second 10-day period registered 
3,823 sales as against 3,120 in the 


first 10 days, an increase of 20.6 
per cent. 

Exports are keeping pace with 
the domestic demand, with the 


increase in January and February 
over the same two months of last 
year more than 2,200 per cent. 
More cars have been exported 
since the first of the year than 
during the first five months of 
1934. 


Plymouth Sales 
To Date Reach 
Total of 46,449 


Detroit, Mar. 1.—Plymouth re- 
tail deliveries for the week ended 
Feb. 23 totaled 6,951 units, accord- 
ing to a report by the company. 
This represented a gain of 3.6 per 
cent over the previous week, and 
40.7 over the corresponding week 
a year ago. 

The report shows that Plym- 
outh sales for the first eight 
weeks of this year were slightly 
over twice those of last year, with 
46,449 deliveries being made, com- 
pared to 23,171 in the first eight 
weeks of 1934, a 100.5 per cent 
gain. 


Pass License Law 
Raleigh, N. C., Mar. 1.—A bill pro- 
viding for a state-wide drivers’ li- 
cense law, which has passed the 
Senate already, was passed by the 
House second reading Feb. 20. 
The vote was 105 to 4. 


on 


Oldsmobiles Waiting on nw Ways 





| Setting a new record, Oldsmobile in February turned out more cars than in any single month in the 
Exactly 15,235 new models passed through the two huge warehouses on 
their way to new owners. The cars shown in the picture are only a small part of the daily production. 


company’s 38-year history. 
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One sacred pledge we make our friends here and 
now, This publication, God willing and so long as it 
ig in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests f the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


WE DO OUR MasT 
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Mr. Ford on High Wages 


NSWERING Matthew Woll, of the American Federa- 
tion of Labor, on the question of wage levels, Henry 
Ford, founder of the Ford Motor Co., expounded some 
theories which are worthy of serious consideration by our 
workers, industrial leaders and government officials in- 
terested in the recovery of our nation. Starting with the 
basic premise that “our only market is our people,” Mr. | 
Ford says: “Unless the worker in industry is permitted 
to use and enjoy the products of industry, the balance can- | 
not be maintained.” 


Predicting that wages will continue to go higher, Mr. 
Ford says: “Industry cannot pay men what they do not 
earn, but it can create methods by which men, with the 
same effort, or even less, can earn more and receive more.” 


In our humble opinion, and using Mr. Ford’s original 
premise, industry is stalemated today largely due to the 
fact that our people who constitute our market are not in | 
a position to buy because lack of wages has erased their | 
buying power. Wages must be supplied before they can 
return to the market. Mr. Ford, and the automotive in- 
dustry as a whole, have made a valiant effort within the 
past two years to supply this great need. Armed with 
little more than optimism and faith in the American peo- 
ple, our industry has gone forward building new cars and 
the resultant spread of buying power is now creating a 
real market for their products. Higher wages will come 








as the increased volume makes it possible to absorb the 
added costs without increasing prices. 


Motorized Massacre 


7 HIRTY-SIX-THOUSAND people within the borders of 
the United States met death during 1934 in one or 
another form of motor accidents. This is a sharp increase 
over 1933 and reflects the increasing motor traffic follow- 
ing a general improvement in our economic position. The 
automobile has been the greatest blessing bestowed upon 
mankind, perhaps, since the beginning of the World, but 
the price is appalling for even such a blessing. 


The automobile of today is without question the safest 
vehicle in the world. It has a flexibility of control not 
possessed by any other conveyance. It will accelerate 
more rapidly, decelerate more quickly and respond to con- 
trols easily and with greater accuracy than any machine 
or beast of burden used as a means of transportation 
today. It goes without saying, therefore, that a high per- 
centage of last year’s fatalities were unnecessary and 
avoidable. 


We say as we have said before, SAFETY IN DRIVING RESTS 
Y BETWEEN THE DRIVER’S EARS. Drastic regulation 

will only tend to cripple the usefulness of the motor ve- 
lilele. Many accidents undoubtedly are due to ignorance 
om the part of drivers. This can be cured by education. 
‘A few accidents, no doubt, are due to lack of stability or 
common decency which causes some to abuse the power 
which an automobile gives them. These can be weeded 
out. The industry, through its advertising, its dealers, 
and its service station attendants, can do much in the way 





of education. No effort should be spared in this direction. 
The problem has been created by the automobile, and the 
automobile must solve it or suffer. 


ar 





BONEHEAD who 
ested in his job is a whole 
lot better than a smart slacker. 


is inter- 


* * * 


The salesman who is perpetu- 
ally in doubt about whether he 
can, eventually finds himself 
canned. 

* * * 

The young chap of today who 
takes his girl out in an automo- 
bile may not be able to wind his 
lines around the whip stock and} 
devote both arms to pressing | 
matters, but neither does he have! 
to turn his attention every 10 
minutes to lifting the old plug’s 
tail off the dashboard. 


* * & 
A FOWL TIP 


Be careful whose chicken you 
pick up! 

* * * 

If that used car of yours 
makes you feel like a sucker, 
console yourself by thinking of | 
how many “marks” there are in 
Germany. 

Bo * 

The man who expects to get 
ahead must first know how to 
use one. 

* * * 

The Toreador Song is said to 
be the salesman’s favorite selec- |} 
tion—because it’s the song of | 
the man who throws the bull. ! 

* * * 


HARD luck is often the result 
of too many SOFT snaps. 


* * cg 


SUGGESTION TO 
SERVICE MEN: 


Be economical. You can fre- 
quently save a part or two when 
putting the job back together. 
And sometimes it works almost 
as well as before. : 

* ok * 


Melchizedek Bohnhead 
Drove with one hand, 
He now plays a harp 
In the heavenly band. 
* ok * 


QUEER QUERIES: 


Dear C.K.: Would you consider 
it safe for a man to drive a car 
with a wooden leg? 

My Good Fellow: It may be, 
but we would much prefer one 
with four perfectly good, sound 
wheels. 

ck * * 

Only God can give life, but any 

reckless fool can take it. 
* * + 

A fool driver and a slippery 
pavement make a combination 
that appeals to just two people 
—the repairman and the under- 
taker. 

* * * 
OVERHEARD IN 
A SALESROOM 


No. 1—“And, madam, just no- 
tice the large leg room.” 
* * * 


The difference between a young 
driver and an old one is that the 
young driver THINKS he’s smart, 
while the older one is SURE he is. 

ea * * 
The bald-headed man with plenty 
of hair, 

Is no more scarce than the lens 

without glare. 
* + + 

Folks who say “Roosevelt was 
just lucky to get his job when 
the country started heading up” 
brings to mind the man who, fol- 
lowing Lindy’s safe landing at 
Le Bourget said, “lucky thing for 
him he was in that plane.” 

* * * 


Shades ¢ Grandpappy Adams! 
Now a 30-hour week. Many’s the 
time grandpappy use to work 
that much at a stretch, and then 
knock off for the balance of the 
day. 
+ * 7 

Why we're thankful: Hard 
times that make us fall behind 
in our instalments on the new 
car kill the chance for more 
alleged jokes about “easy” pay- 
ments. 
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Don’t Push Her Back in the Ditch 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 





State Help 


Your editorial of February 16 
under the caption of “Let the States 
Help, Too” is exactly what I had in 
mind, and I think it is a good 
thing. 

I believe that if you would bring 
this to Mr. Vesper’s attention he 
might be willing to lend some as- 
sistance, through their various state 
dealer bodies, in bringing about the 
early issuance of tags, and should 
start on it now in view of the way 
in which the program is lining up 
for 1935. I think this would help 
the dealers considerably in making 
early sales if 1936 plates could be 
made available in October.——D. S. 
Eddins, president Plymouth Motor 
Corp., Detroit. 


Double Value 


“We have been subscribers of your 
publication for some years and may 
say that we would not be without 
it at even twice the cost.”—A. G. 
Cowan, sales manager, Pinks Ltd., 
Ottawa, Canada. 


Uplift 

One of the strong points in our 
program of vocational education is 
the opportunity for training in the 
automotive trades which we are able 
to carry on largely through the 
general co-operation of leading 
manufacturers. 

Among other things we have not 
as yet made provisions for securing 
current literature in the field. Oc- 
casionally a copy of the Automotive 
Daily News has found its way to 
our library, and upon turning the 
issues over to the automobile classes, 
it has created so much interest that 
I am taking the liberty of asking if 
it would be possible for you to send 
us your magazine; or from time to 
time, back issues? Trusting that 
this request is in conformity with 
your policy—Lewis E. Lawes, War- 
den, Sing Sing Prison, Ossining, 
N. 











"Way Out West 


Although advocates of the 30-hour 
week feel it will be a boon to the 
factory worker, how about us out 
here away from industrial centers? 

Out here we will, by all indica- 
tions be paying for the 30-hour 
week in increased commodity costs, 


we will not be getting any of the 
benefits from it. 

Has anyone thought to consider 
the other fellow?—T. J. F., Tama, 
Ia. 


Big Help 

“As a new dealer we feel that the 
AUTOMOTIVE DAILY NEWS will 
lend us great assistance in keeping 
abreast of the automotive world.”— 
W. T. Goode jr., Wilkins Motor 
Corp., Portsmouth, Va. 


‘ong WOrd in 


edgewise” 


By the Publisher 





“Most of us are too 


Romance’ near the picture to 
of the see what is going on 
Road in the mind of the 

man who buys an 
automobile. There are thousands of 


motorists who will not drive their 
cars over the week-end because of 
traffic congestion. Thousands more 
who gave up their cars during the 
depression and who are not hurrying 
to buy now, although they can again 
afford to. We forget that there are 
10,000,000 or more young folks who 
have come into the market since the 
automobile was a novelty. It is go- 
ing to be hard enough to stir their 
enthusiasm over ‘the romance of 
the road.’ It’s a long time since 
we've had a song hit like ‘In My 
Merry Oldsmobile’ sweeping the 
country. And it took a hard-boiled 
statistician and analyist like my 
friend to put his fingers on one 
of the reasons, why the automobile 
is becoming as prosaic as a kitchen 
sink.” 

The above paragraph was not 
written yesterday, it appeared in 
this same column of wit and 
wisdom in the issue of ADN 
dated June 23, 1934. It was a 
glittering thrust from our ever- 
sharp rapier at the wishy-washy 
automobile sections of some Sun- 
day newspapers and the almost 
unanimous tendency on the: part 
of automobile manufacturers to 
reduce the passenger car to the 
ignominy of a manure spreader. 

(Continued on Page.14, Col. 3) 
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Watch the Fords Go By 





‘Six Thousand More 
Since Yesterday 


VERY working day, more than six thou- 
iD sand New Ford V-8’s are now rolling 
off the assembly line. 

It has been a long time since people have 
taken to a new car the way they have taken 
to the New Ford V-8. 

Ford production in January was upwards 
of 100,000 units. In February it approxi- 
mated 130,000. There haven’t been figures 
like that since 1930. 


The story of the Ford V-8 is one of prog- 
ress. Before it came along the V-8 cylinder 
engine was always associated with high price. 
It was beyond the reach of the average motor- 
ist. The Ford Motor Company believed this 
was “the coming car for the majority of 


drivers.” It set to work to build it at low cost. 


When you give the people something better 


there’s never any question about sales. 


It is interesting to note that more than 
1,500,000 Ford V-8 cars and trucks have 
been built in the last three years. Each year 
has seen a sharp increase —the V-8 produc- 
tion in 1934 being approximately 103% 
ahead of 1933. 


More important than sales, however, is 
satisfaction to owners. What the car does on 
the road is what counts. Actual use is the true 
test of an automobile. It has proved that the 
Ford V-8 engine has certain distinct advan- 
tages in performance and that it is economi- 
cal too. Fact is, the Ford V-8 costs less per 
mile than any other Ford ever built. Cost 


records of owners show that to be so. 


Forp Motror ComPANy 











6 


Automotive Groups Move 


To Fight Fuel Tax Rise 


Pittsburgh, Mar. 1—The most 
powerful campaign in the history 
of the automobile in Pennsyl- 
vania has been put into motion 
in the last few days in an at- 
tempt to overcome a proposed in- 
crease of two cents per gallon in 
the state gasoline tax which was 
asked by Gov. George H. Earle 
in his recent budget message to 
the legislature. 


Under the guidance of the auto- 
mobile industry and Automobile 
Users Committee of Pennsyl- 
vania, which is composed of the 
leading automobile dealer groups, 
petroleum associations, motor 
clubs and the cement association, 
a state-wide campaign was out- 
lined to enlist the united support 
of every automobile owner and 
user against the Earle measure. 

Among the men who are head- 
ing the campaign are C. S. Klugh, 
manager of the Pennsylvania 
Automotive Assn.; W. P. Taylor, 


of the Associated Petroleum In- 
dustries Committee; J. Maxwell 
Smith, manager of the Keystone 


ble, president of the Pennsylvania 
| Motor Federation; George F. 
| Britton, Pennsylvania division en- 
|gineer of the Portland Cement 
| Assn., and J. G. McCaw, oil code 
administrator for western Penn- 
sylvania. 


Three million hand bills carry- 


the two-cent gas tax 
| Should not be passed, have been 
printed and distributed to more 
than 10,000 automobile 


line stations and motor club 
branch offices all over the state. 

All of the major oil companies 
joined the campaign and have 
drafted their service station em- 
ployes in the task of distributing 





the dodgers to motorists. 
When change is returned to a 


Automobile Club; S. Edward Ga- | 


ing a cartoon and reasons why | 
increase | 


dealer | 
showrooms, repair garages, gaso- | 


AUTOMOTIVE DAILY NEWS, SATURDAY, MARCH 2, 1935 


motorist after the gas tank of his 
car is filled the attendant hands 
him one of the printed sheets and 
says “This tankful would have 
cost you 20 cents more if Gov. 
Earle’s two-cent tax were in ef- 
fect.” The motorist also is asked 
to sign a petition against the tax, 
| or to write to his legislators. 


The proposed tax would raise 
the rate in Pennsylvania from 


| three cents to five cents per gal- | 


lon, and would be the equivalent 
|of a raise in sales tax of from 23 
per cent to 38 per cent on motor 
fuel. 
Gov. 
the tax increase will raise $44,- 
| 000,000 each biennium. The money 
would be diverted to general state 
expenses and would not be used 


| maintenance. 


Detroit, Mar. 1—H. H. McCulla 
has been named manager of the 
Southeastern territory of Graham- 
Paige Motors Corp., with headquar- 
ters in Atlanta, Ga. McCulla was 
with Willys-Overland Co. for 20 
years, serving as distributor, branch 
manager, and district manager. 





SEND THESE QUESTIONS ABOUT 


EIGHBORHOOD SELLIN 





TO THE MANUFACTURERS OR DISTRIBUTORS 
OF YOUR CARS 


Because you are closely watching the changes that are taking place in motor car selling, you 
will want all of the information you can get relating to Neighborhood-Feeder Stations. 
Answers to the following questions will be helpful to you. 


around the sale of gas and oil? 


2 


hood-Feeder idea pays? 


3 


borhood outlets as well? 


4 
5 


and sell more cars? 


Many other questions can be added to this 
list. Just be sure that you have every bit of 
information that has a bearing upon the 
correct type of Neighborhood Establishment. 


Should the design and construction or 
modernization of my station be built 


From your experience with other deal- 
ers do you believe that the Neighbor- 


Can this new method of selling apply to 
my main establishment and to neigh- 


Will it help me make more contacts 


Can I secure my prospects at a lower 
cost and reduce my overhead expenses? 


How impo 


6 
7 
8 
9 


with 


me obtain 


Do all of t 


Should the 


rtant is an easy entrance to 


station, rather than a side alley ? 


Will this new type of establishment help 


more of the service dollar? 


he successful establishments 


have 24-HOUR SALES APPEAL? 


very design of the building 


immediately impress passing motorists 
the fact that I am selling cars and 


rendering a complete service including the 


your questions. 


SERVICE STATION DIVISION 


THE AUSTIN COMPANY 


Engineers and Builders 
National Headquarters 
16112 Euclid Ave., 
Cleveland, O. 





sale of gas and oil? 


As a result of your experience with 
other dealers can you give me further 
helpful suggestions ? 





Austin Engineers will gladly help answer 


They are cooperating with 


manufacturers and distributors and offer 
their assistance to you. 





Offices in Principal Cities 


THE 
AUSTIN METHOD 


TYPE 58 





Detroit, Michigan 
2842 West Grand Blvd. 








Earle has estimated that | 


for highway construction or | 


Code Change 


Washington, Mar. 1.— Jobbers 
engaged in the distribution of 
automotive products this week 
entered a vigorous protest with 
the National Recovery Board 
against the granting of the ap- 
plication of the automotive parts 
| and equipment manufacturers for 
the inclusion in the definition of 
their industry of the words “and/ 
or sale.” 

The effect of the change, if 
approved, it was asserted, would 
be to exempt manufacturers who 
do direct selling from all of the 
provisions of the code for the 
| wholesale automotive trade. Un- 
der the terms of that code, which 
has been in effect since Dec. 28, 
1933, manufacturers are consid- 
ered wholesalers so far as the dis- 
tribution is concerned. Their 
wholesaling was regarded by the 
NRA as a function distinct from 
the manufacturing when their 
code was approved, it was pointed 
out. 


Other groups which it was said 
would be seriously affected if the 
proposed amendments were ap- 
proved are: Those handling elec- 
trical equipment; rubber prod- 
ucts, particularly tires and tubes; 
marine equipment; grey iron cast- 
ings; steel castings; radios and 
radio parts; fabricated metals 
and those groups that are mem- 
bers of the Machinery and Al- 
lied Products Institute. 


They are interested, it was 
pointed out, since the proposed 
amendment specifically states 
that the desired change in the 








Factory Sales 
In U.S., Canada 
Up in January 


(Continued from Page 1) 


January over the figures for De- 
cember, 1934. 


Number of Vehicles 
UNITED STATES 


Passenger 
Cars 


Year and Month Total Trucks 

1935 

| January 292,765 
1934 

January 

February 

March 


63,566 


43,255 
44,041 


56,525 























| ti 
| Tel 





April 4,745 65,714 
May 2 if 57,887 
June .... O68 261,852 46,213 
} July 166,574 223,868 42,708 
August ........... 234,810 183,500 51,310 
September ...... 168,871 123,909 44,962 
October 132,491 § 
November 78,465 5,556 
December ....... 183,187 128,059 
Total (Year)....2,778,739 2,190,099 588,640 
1933 
January 128,825 109,833 18,992 
February 105,447 90,128 15,319 
MED, scanseaseae 115,272 97,469 17,803 
April 176,432 149,755 26,677 
MY stietoneeneua 214,411 180,651 33,760 
Se “watackeceeada 249,727 207,597 42,130 
wD saace 229,357 191,265 38,092 
August 32,85! 191,414 41,441 
September ........ 191,800 157,376 34,424 
ET -acawaduaan 134,68° 29,813 
November .......- 60,68 42,365 18,318 
December ........ 80,565 50,789 (29,776 
Total (Year)....1,920,057 1,573,512 346,545 
CANADA 
1935 
January 10,607 8,269 2,838 
1934 
January 6,904 4,946 1,958 
February 8,571 7,101 1,470 
March 14,180 12,272 1,908 
April 18,363 15,451 2,912 
May 20,161 16,504 3,057 
June .... 13,905 10,810 8,095 
July 11,114 8,407 2,707 
August .. 9,904 7,325 2,579 
September ... 5,579 4,211 1,368 
October 3,780 2,125 1,655 
| November 1,697 1,052 645 
| December 2,733 2,334 398 
Total (Year) 116,80 12,538 24,352 
1933 
January 58 2,921 437 
February 3,298 3,025 273 
| March . _ 6,632 5,927 705 
April 8,255 957 1,298 
a seseee 9,3 8,024 1,372 
June .. 7,32 6,005 1,318 
July 6,540 5,322 1,218 
August .. 6,079 4,919 1,160 
September 5,808 4,358 1,450 
OCotaher .cccces ,682 2,723 959 
PD cectsece 2,291 1,503 788 
December ....... 262 2,171 1,091 





Total (Year).... 12,069 








Protested — 
By Automotive Jobbers 


(Special from ADN Washington Bureau) 


definition would apply not only 
to those now classed as whole- 
salers when they sell automotive 
parts and equipment, but to those 
selling rough castings and forg- 
ings; rubber tires and tubes; elec- 
trical storage and wet primary 
batteries; brake lining; anti-fric- 
tion bearings; automobile acces- 
sories; replacement parts; auto- 
motive electrical products; auto- 
motive service tools; and internal 
combustion engines. 


In a statement by Frank G. 
Stewart, executive secretary of 
the code authority for the whole- 
sale automotive trade, it was con- 
tended that horizontal codes that 
have been built by the NRA will 
be placed in jeopardy if the in- 
clusion of the words “and sale” 
in a code for manufacturers per- 
mits the manufacturers to in- 
fringe on the market of the 
wholesaler “without being bound 
by the same rules of the road 
that govern the wholesalers with 
whom they are competing.” 


“The wholesalers,” said Stew- 
art, “by their insistence on main- 
taining this fundamental prin- 
ciple, are not in any manner at- 
tempting to dictate or control the 
method of distribution which a 
factory elects to follow. The field 
is clear and open for any course 
which they wish to pursue in 
moving their merchandise from 
their factory to the ultimate user. 


“If we deviate from the prin- 
ciple of functional codes by the 
insertion of the words ‘and sale’ 
in a manufacturing code, we have 
altered the picture entirely and 
are actually creating a vertical 
code.” 


Wholesalers of automotive prod- 
ucts who appeared here in oppo- 
sition to the granting of the ap- 
plication included, in addition to 
Stewart, R. G. Patterson, Indian- 
apolis; O. M. Anderson, Bay City, 
Mich.; V. C. Anderson, Chicago; 
J. F. Creamer, New York City; 
E. T. Satchell, Allentown, Pa.; 
Aime Pouliet, Minneapolis; and 
Tom Glasgow, Charlotte, N. C. 


Safety Council 
Plans Meetings 


Detroit, Mar. 1.—C. S. Ching, 
director of industrial and public 
relations, United States Rubber 
Co. of New York City, will be the 
principal speaker at the general 
session meeting of the Detroit 
Industrial Safety Council Forum, 
Mar. 12 at 8:30 p.m. 

Besides the general session the Forum will 
consist of nine sectional meetings listed as 
follows: METAL SECTION—Speaker, G. 
A. Kuechenmeister, Dominion Forge & 
Stamping Co., Walkerville, Ont.; subject, 
The Human Product; chairman, W. A. 
Bechill, Chrysler Corp. MACHINE SHOP 
—Speaker, M. Clark, United States 
Rubber Co., and E. S. Smith, Fisher Body 
Corp.; subject, How We Have Reduced Our 
Accident Severity Rate to Below .7; chair- 


man, R. A. Shaw, The Murray Corp. 
MATERIAL HANDLING — Speaker, Wm. 
Frackelton, Mich. Central R. R.; subject, 


Loading Docks and Freight Sheds; chairman, 


H. Fitzpatrick, Kelvinator Corp. MAIN- 
TENANCE—Speaker, A. Rehdorf, Chrysler 
Corp.; subject, Sanitation and the Safety 
Man; chairman, W. Frater, Cadillac 
Motor Car Co. 

SPRAY COATING Speaker, Lawrence 
DeBey, Ditzler Color Co.; subject, Enamel 
and Its Troubles; chairman, G. S. Thomp- 
son, C. W. A., Lansing, Mich. PETRO- 
LEUM—Speaker, Capt. A. A. Nichoson, 
Texas Co.; subject, Your Customer's Safety; 
chairman, F. R. McLean, White Star Re- 
fining Co FOOD Speaker, Howard E. 
Cowles, Ebling ‘Creamery Co.; subject, 
| Methods of Promoting the Accident Pre- 
vention Program; chairman, H. M. Shul- 
man, Hammond-Standish Co TRANS- 
PORTATION Speaker, Ned H. Smith, 
former Prosecuting Attorney; subject, Traffic 
Accidents From a Prosecutor's Standpoint; 
chairman, Joel E. Dobbs, Detroit City Ice 


& Fuel Co. PUBLIC UTILITIES—Speaker, 
R. S. Metzger, Toledo Edison Co.; subject, 
The Foreman’s Place in Accident Preven- 
mn; chairman, I. L. Gilbert, Mich. Bell 
ephone Co. 

More than 9,000 executives have 
attended three of the meetings. 


The Chrysler Male Choir, con- 
sisting of 200 members, will give 
a concert. K. T. Keller, vice- 
president of the Chrysler Corp., 
and president of the Detroit In- 
dustrial Safety Council will pre- 
side as chairman, 
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ie the introduction of the Packard One Twenty 


thousands of requests for information about Packard’s 
new program have come from every part of the 
world where motor cars are sold. 

In answer, Packard has printed a little book full 
of big facts. In straight-forward, concise language it 
tells the complete story back of the most important 


sales opportunity in the automotive industry today— 


the Packard franchise. 

If your territory has no Packard sales outlet at 
present, you are certain to be interested in the facts 
this book presents. A letter or wire will start a copy 


on its way to your desk at once. 
é 


PACKARD MOTOR CAR COMPANY 
DETROIT, MICHIGAN 


ASE THE MAN WHO Ow NS ONE 
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Heading for the High Andes 
the 









th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


HAT THE COUNTRY is about to enter into a period 
of unprecedented prosperity covering from 25 to 40 
years, is the belief of James R. Adams, of MacManus, John 











and Adams, Inc. 
Adams spoke on “A Loo 







NBC network. 







This party of Chicagoans are heading south soon for the first good will tour of South America where 
they will attempt to cross the Andes by motor car. The two Studebakers shown will be piloted by 
H. O. Brink, head of the tour; W. M. Jones, Walter Bush and Gustafo Malca. 


Buick Head Tours West; 


Sees Farm Sales |Boom 


Flint, Mich., Mar. 1—Launch-| trend for March should be up- 
ing a series of dealer meetings in| ward. 
preparation for spring trade,| The executive viewed the pros- 
Harlow H. Curtice, president of| pect of increased business in the 
the Buick Motor Co., accompanied 


steel industry, the stabilizing in- 
by W. F. Hufstader, general sales | guyence of the gold clause decision, 
manager, and F. A. Bower, chief 


_ and improved farm conditions as 
engineer, has begun a 10-day! puyllish factors. 
business tour of the southwest pe ‘ 
and the west coast. Business observers comment 


upon improvement in the steel in- 
The factory executives will at- ° . 


“=| dustry and predict an upward 
tend zone meetings at St. Louis, 


trend in production for this great 
Kansas City, Dallas, El Paso, Los industry,” he said. “Current re- 
Angeles and San Francisco. 


ports state that steel prices have 
Commenting on the outlook for| been extended for the second 
the first half, Curtice said: 


quarter, a fact that will tend to 
“I believe there will be a strong 


increase commitments and boost 
retail automobile market during| Steel output during the remainder 
the next four months with the 


of the first half of the year. 
possibility that sales for the in- “The gold clause decision is ex- 
dustry may exceed any like per- 


pected to have a stabilizing in- 
iod since 1929. The industry will| fluence particularly where heavy 
have experienced one of its best 


industries are concerned. 
February production volumes The drouth of last year and the 
since 1929, according to prelim- 


activities of the Agricultural Ad- 
inary reports, and the production 


1935 STEWARTS 





brought America so far today 
Before we re- 
alize it, he said, 
everything will 
be changed for 
the better, and 
im pr ovement 
upon improve- 
ment will fol- 
low at a pace 
never before 
achieved, even 
in the great 
growth of the 
country thus 
far. 







bined to produce a favorable con- 
dition in farm prices. Reduction 
in the size of crops in 1934 trans- 
formed the country in the latter 
part of the year from a heavy ex- 
porter of foodstuffs to an im- 
porter. This condition has car- 
ried over into 1935, according to 
reliable reports, and probably will 
continue for a time. It places 
the American farmer, I believe, 
in the best position he has been 
in for many years.” 


Cadillac Merit Awards 


Go to Four in Chicago 


Chicago, Mar. 1.—Four sales- 
men of the Cadillac Motor Car 
Co. of Chicago have been elected 
to membership in the Cadillac 
Merit Men, according to word 
received here by Victor C. P. 
Dreiske, branch manager, from 
J. C. Chick, general sales man- 
ager of Cadillac. 

The salesmen are R. J. O’Don- 
nell, A. F. Christofferson, J. C. 
Overhold, and L. E. Komorous. 
All of them were conspicuous in 
the Cadillac “brown jug” contest, 
in which Chicago led the nation 
in sales last fall. 





J. R. Adams 





ature control. 
* * + 


Auto Dealers’ Assn. has launched 


paper advertising of used cars. 


The Better Business Bureau, in 
co-operation, has drawn up a set 
of standards to be used as an 
advertising guide. Questionable 
and misleading phraseology will 
be eliminated under the plan, and 
the public is expected to react 
more favorably when it discovers 
it can place more dependence 
upon the advertising statements. 

* *” * 


REMOVAL OF billboards from 
close proximity to highways is 
proposed in a bill introduced in 
the Indiana Legislature. Among 
other requirements of the bill 
would be an annual license fee 
n_ of $100 and a tax of five cents 
per square foot of bill board and 
other outdoor advertising space. 
Exceptions would be made for 
companies occupying the struc- 
tures, and signs advertising the 
sale or rental of real estate. 

* + + 

EARLY INDICATIONS that 
1935 will produce a volume of 
business substantially larger than 
any of recent years, the Alemite 
Corp., a subsidiary of Stewart- 
Warner, has begun the most ex- 
tensive advertising campaign in 
its history. While continuing its 
newspaper and magazine adver- 
tising, the company will add a 
radio program. The broadcast, 
15 minutes twice weekly, will fea- 
ture Horace Heidt and his Cali- 
fornians, and a group of varied 
entertainers, under the direction 
of “Captain Dobbsie.” Called the 
“Ship of Joy,” the program will 
be broadcast over the CBS. 

* * * 


SSS OOO SIO AR CT OOS 


Thousands of Dealers are Increasing 
Their Business With a Truck Line 


The new and improved 1935 Stewarts bring to truck- 


dom a new conception of value—longer life—greater 
SPEAKING OF radio, the NBC 


will shortly issue a handbook of 
facts and figures about its broad- 
casts, dealing with specific audi- 
ences and varied broadcast cir- 
culation figures. “Network Aireas” 
is intended to give the advertiser 
a complete handbook of NBC 
networks. 


gasoline economy—greater freedom from repair bills 
— infinitely greater dependability. 


Stewart offers a complete line of popular priced 
trucks from one to eight tons built by an exclusive 


* * * 
FOURTH DIMENSION would 
like to make this column as in- 





truck maker with a 23 year record of success. 


Looking in the crystal ball, he 
visioned trains that glide silently 
as an arrow, television, roads of 
sheet steel with embedded elec- 
trical heat units to melt snow 
and ice, and entirely new types 
of homes with year-round temper- 


IN AN EFFORT to protect as 
fully as possible the purchasers 
of used automobiles, the Detroit 


a campaign to clean up news- 


Write for complete information on Stewart’s liberal 
franchise. 


STEWART MOTOR CORPORATION 
BUFFALO, N. Y. 





Stewart Trucks Have Won by Costing Less to Run 





teresting as possible to everyone 
concerned with automotive adver- 
tising. With that point in view, 
we urge you to send us notes of 
personnel changes, new automo- 
tive accounts, and any other news 
you can give us. We hope to make 
this space of real news to the 
advertising clan, and with co- 
operation we’re sure we can do it. 
+ * + 


IN A RECENT publicity re- 
lease, Dodge cites the value of 


k in the Crystal Ball” before 


the Poor Richard Club, Philadelphia, Thursday, over an 
Citing the tremendous growth of the country in its 
9 


comparatively short past, Adams 
spoke of the spirit which had 



























































radio advertising by claiming the 
world’s longest-distance automo- 
bile sales record. The order came 
from Admiral Byrd’s flagship in 
the Bay of Whales, Antarctica. 
Wirelessed by Clay Bailey, chief 
radio operator, after he had heard 
a radio broadcast of the new 
models, the order asked for a 
Dodge coupe to be ready for him 
when his ship throws its hawsers 
at the Boston dock. 


* * * 


GOV. HAROLD G. HOFFMAN, 
of New Jersey, in a statement to 
Fred Schulter, chairman of the 
board of the Thermoid Rubber 
Co., Trenton, N. J., made a state- 
ment emphasizing the need for 
safety consciousness on the part 
of the public to avert accidents 
and cut down the fast-mounting 
accident toll. Thermoid is con- 
ducting an advertising campaign 
laying stress upon the safety fac- 
tor in driving. 


Gov. Hoffman said that he has 
“urged that automobile advertis- 
ers stress safety in their adver- 
tising, placing less emphasis on 
speed. . . Every action taken 
toward elimination of accidents 
and the consequent appalling toll 
of lives lost, is a step in the right 
direction.” 


* * * 


DIMENSIONETTES: Hal Gron- 
seth, formerly on the Detroit staff 
of the Wall Street Journal, has 
joined the Chil- 
ton Co., publish- 
ers of trade 
journals, as rep- 
resentative of 
Automotive In- 
dustries, Auto- 
mobile Trade 
Journal, and 
Commercial Car 
Journal. He is 
in the Detroit 

: editorial depart- 

H. O. Ward ment. . . 
O. Ward, for 

five years advertising and sales 
promotion manager of Chrysler 
Export Corp., has been appointed 
director of sales promotion of the 
new export division of the com- 
pany. He has been with Chrys- 
ler for over seven years. Pre- 
viously he was in the adver- 
tising agency business in Detroit. 





Graham Export 
Orders Reflect 
World Revival 


Detroit, Mar. 1.—The trend to- 
wards reciprocal tariffs, modera- 
tion of exchange restrictions and 
world-wide revival of confidence 
is proving a boon this year to 
the export business of American 
industrialists, it was announced 
today by Harry D. Dodge, man- 
aging director of the Graham- 
Paige International Corp. 


Dodge said that orders on hand 
for foreign shipments, plus Jan- 
uary shipments, are more than 
50 per cent of Graham’s total 
export shipments for all of last 
year. More than 1,000 export 
orders figured for February com- 
pare with 400 for the correspond- 
ing period of last year. January 
shipments were more than four 
times those of a year ago, Dodge 
added. 


The bulk of the buying came 
from European countries, parti- 
cularly Sweden and Holland, al- 
though Australia and Mexico 
were good buyers. 
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Lower Used Car Loss Reported by Coast Healers 





Credit Retail 
Code as Sales 
Returns Spurt 





San Francisco, Calif., Mar. 1.— 
Used car sales restrictions 
imposed by the Motor Vehicle 
Retailing Trade code are credited 
by the Motor Car Dealers Assn. 
of San Francisco with enabling its 
members to operate in 1934 with 
a loss per used car sales of only 
14.38 per cent. This is compared 
to the 20.71 per cent loss in 1933, 
38.11 in 1932, 24.82 in 1931, and is 
considerably under the four-year 
average of 24.50 per cent. 

The average inventory price of 
the cars taken in trade in 1934 
was $334, while the average sales 
price of used cars during the year 
was $292, showing an average loss 
per car of $42. The $292 average 
for the year realized on each sale 
was the highest since 1931, when 
sales averaged out to $352. 

With the coming of the new 
year, the dealers continued to 
keep their used car losses below 
the four-year average. The in- 
ventory average of cars taken in 
trade in January was $341, com- 
pared to $355 in December, and 
$282 in January, 1934. The aver- 
age sales price of cars in Janu- 
ary was $293, compared to $317 in 
December, and $273 in January a 
year ago. This January sales 
price was in excess of the $292 
average of all used car sales made 
by the members of the association 
last year. Losses on the January 
transactions amounted to $48 per 
sale, or 16.38 per cent. This in- 
crease in the loss over the Decem- 


ber figure, as well as over the) 


average for the entire past year 


is due in part to the mandatory | 
deductions ordered by the code, 
authority upon the introduction of | 


1935 models. 


The highest loss per sale during | 
1934 was in October, when cars. 


were sold at $74 less than the in- 
ventory price. The smallest loss 
occurred in January, when there 
was only $9 difference between 
the inventory and sales prices. 
However, the January average in- 
ventory value of $282 was the 
lowest of any month during the 
year. 

The accompanying table shows 
the inventory price and _ sales 
price of used cars in each month 
of 1934, the amount of loss on the 
transactions, and the percentage 
of loss: 





Inv. Sales Per 
Value Price Loss Cent 
January 273 9 8.29 
February 274 87 13.50 
March 289 30 10.38 
BOTT ccccccccce 277 34 12.27 
MN wccccceccce OF 280 47 16.78 
ME scccaccoose $21 299 22 7.34 
eS -cpewaadades 334 300 34 11.33 
August ......... 360 298 62 20.80 
September ...... 3466 300 66 22.00 
October 370 296 74 25.00 
November ...... 856 802 54 17.88 
December ...... 355 817 38 11.98 
PE "a ceccceg 4 334 292 42 
January (1935) . 341 293 48 16.38 


The figures are compiled from| lf 


used car sales reports of 26 mem- 
bers of the association. 


Hit Capacity Output 


At Louisville Ford 


Louisville, Ky., Mar. 1.—The 
Louisville Ford Motor Co. plant 
is running at capacity and has 
the largest payroll, both in per- 
sonnel and money, it ever had, ac- 
cording to Harry L. Burkett, man- 
ager. A total of 3,116 persons, 
are employed. 

An average of 50 passenger cars 
and trucks an hour are being 
turned out. In January and up to 
Feb. 25, 19,000 units have been 
produced. 

Retail sales in January in the 
14 states served by the Louisville 
plant increased 155 per cent over 
January a year ago. The load here 
has been increased by giving it 
some of the territory formerly 
handled by the Cincinnati and 
Memphis plants. 








Chicago Pays Half 


Illinois Tag Fees 

Chicago, Mar. 1.—Figures re- 
leased today by E. J. Hughes, 
secretary of state, show that of 
the $17,333,000 in automobile li- 


REGISTRATION— 


... the largest sales total in our field of busi- 
ness. And it’s due to the same appeal an auto- 
mobile makes to modern women . . 


Sav ing, 


Your car that offers weather-proof starting, 
brilliant speed, easier parking, cuts more and 
more time off a woman’s business day. One of 
he Companion’s main jobs is salvaging hours from 


workaday routine. 


Your finger-tip operation, deep luxurious 
seats, better provision for golf bags and lug- 
gage, inspire participation in a hundred inter- 
ests heretofore restricted. 


and the expansion of personal activities. 


makes of cars. The argument 
used is that the money was origi- 
nally raised to provide and ex- 
tend the good roads system, 
which is now complete. It is con- 
tended that the rate of $8, $12 
and $20 is obsolete, since highway 


cense fees paid by motorists of 
Illinois last year, $8,097,153, or 
nearly one-half, was _ received 
from Cook county. 

Sentiment is strongly in favor 
of reducing the price of state li- 
cense tags to a flat $3 for all 


Time- 





funds require far less than the 
money collected at present. 

Protests are also being made 
against the city vehicle tax rates 
of $10 for cars of 25 horsepower 
or less and $20 for those in ex- 
cess of that. 








OVER 2,580,000 


strongly advocates these new interests— discusses 
them in practical detail. 


So your job is closely allied with ours. 


More and more you build your product for 
progressive women. More and more you par- 
allel the appeal that has brought us 2 
readers— 1,788,000 with motor cars— 


2,980,000 
1,571,000 


who drive themselves. 


Figure the 
hook-up, 
fluencing 


The Companion 


advertising 


power of such a 


especially now that women are in- 
car purchases more than men—as 
reported by the shows! 


If you'd like proof that women are really going places, ask for the report of a recent surve y among Companion 
readers. Their activities make a list as long as your production dreams—with a spread as wide as your sales territory. 


THE 
CROWELL PUBLISHING 

bo tes COMPANY 
..NEW YORK 


WOMAN'S HOME 


ompanion 





ee 
PUBLISHERS OF COLLIER’S “ 
WOMAN'S HOME COMPANI@i 
THE AMERICAN MAGAZINE 

THE COUNTRY HOME.’ . MORE 
THAN 8,300,000 CIRCULATION 
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Ford Salesmen’s Schools tess Pacific 
Organized in 34 Cities To Inaugurate 


Truck Transport 
Dearborn, Mich., Mar. mais | tap 






and made a thorough inspection | 
trip of the Rouge plant. | 

In most cases, the sales training’ | 
schools are being conducted in 
the Ford branches, where sales- 
men come regularly to attend 
classes. In other cases, the schools 
have become “traveling universi- | 
ties,” moving from city to city to 
hold classes with salesmen from 
the surrounding territory. 

The training course was inau- 
gurated as a part of the educa-| 
tional program to be conducted | 
for salesmen throughout 1935 and 
in future years, offering assist- 
ance to salesmen in increasing 
their sales potentialities and bet- 
tering their incomes. 





“graduate course” in merchandis- 
ing and salesmanship for every 
Ford V-8 salesman in the United 
States, under the guidance of fac- 
tory-trained instructors located in 
34 strategic centers of population 
throughout the country, is one of | 
the newest merchandising enter- | 
prises of the Ford Motor Co. 

In all the Ford branches, lo- | 
cated in 34 principal cities from | 
coast to coast and from the Can-| 
adian border to Texas, Ford sales- | 
men from thousands of dealer- | 
ships are receiving special 
instruction in automotive sales- | 
manship, sales methods and prac- 
tices. Before the year closes, it | 
is expected practically every Ford 
salesman in the country will have 
completed an intensive educa- 
tional study in salesmanship. 


Instructors in the sales training | 


Sitencnnaiia, Minn., Mar. 1.— 
Establishment of a statewide sys- 
tem of highway transportation in 
Montana which is being co-ordi- 
nated with the Northern Pacific 
railroad service was announced 
today by the company. 

The Northern Pacific Transport 
Co., which is a subsidiary of the 
railway, is expending about $200,- | 
000 to operate exclusive freight, 
exclusive passenger and combina- 
tion freight and passenger serv- 
ice along the railway company’s 
service. It is expected that the 
transport company will operate 
on the highways on a basis of 
1,250,000 miles a year, H. E. 
Stevens, vice-president in charge 
| of the railway operations said. 
The Montana commission has 
















Eight Hour Limit 


Austin, Tex., Mar. 1—A bill has]. : 
been introduced in the Texas legis- a the transport company 


lature to limit drivers of motor| t© Perform exclusive freight, ex- 
buses and commercial motor trucks| Clusive passenger and combina-| 
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ice along the railway company’s 
main and branch lines. The sys- 
tem is set up, Stevens declared, 
to provide for maximum use of 
existing railroad facilities, to af- 
ford much improved and fast lo- 
cal service into, out of and be- 
tween Montana distributing cen- 


ters. Railroad employes are be- 
ing employed in the highway 
service. 


Minneapolis is sharing directly 
in the establishment of this co- 
ordinated service. The firms of 
Eckland Brothers and Schurmeier 
Whitney Co., Minneapolis body 
building concerns, have received 
contracts for one-fourth of the 
equipment which is going into 
the Montana service. Most of 
their work consists of combina- 
tion trucks and bus bodies which 
will carry more than two tons of 
freight as well as nine passengers 
each, designed for short, quick 
hauls. The contracts placed here 
amount to approximately $30,000. 


Racine Show 


Racine, Wis., Mar. 
first automobile show 


1.— Racine’s 
in six years 
9 and 10 in 





courses have been provided with 
modern equipment for teaching 
the subjects. Sound film projec- 
tion equipment, cutaway models 
of Ford V-8 cars and trucks, ad- 
vertising literature, charts, photo- 
graphs and _ specially - prepared 
“text-books” have been placed at 
the disposal of the instructors, | 
and are being used intensively in 
the course of study. 

Prior to the inauguration of the 
sales courses, the instructors, who 
were selected from each of the 34 | 
branches, made a special trip to | 
Dearborn, Mich. where they | 
studied sales methods under the 
auspices of the general sales de- | 
partment. Meetings were held 
with representatives who studied 
the background of the company, 


to eight hours work. tion freight and passenger serv- 





Coming Events 








MARCH 
4—Washington, D. C. SAE Dinner, Uni- 
versity Club 
5—Pittsburgh, Pa. SAE Dinner, Pitts 
burgh Athletic Assn 
5—Chicago, III. SAE Dinner Hamilton | 
Club 
6—Milwaukee, Wis. SAE Dinner Mil 
waukee Athletic Club 
6-9—Knoxville, Tenn. Automobile Show. 
7—Baltimore, Md. SAF Dinner, Engineers | 
(lub. 
| 
7-9—Oswego, N. Y. Automobile Show | 
7-10—Ottumwa, fa. Automobile Show | 
7-10—Kenosha, Wis. Automobile Show 
7-10—Racine, Wis. Automobile Show, Me 
morial Hall 
8—Seattle, Wash. SAF Dinner, New| 
Washington Hotel | 
8—Portiand, Ore. SAE Dinner, Lioyd’s | 


Club House 
9—Los Angeles, Calif. 

than Club 
9-16—Bridgeport, Conn. 


SAE Dinner, Jona- | 


Automobile Show. 


will be held Mar. 7, 8, 
Memorial Hall here. 


pany. 


the eyes of the public, there must be no question about its reliability. 


year, when we entered the low-price field, we carried that idea along. 


9-16—Minneapolis, Minn, Minneapolis Auto 
Trade Assn., Northwest Automobile | 
Show, Minneapolis Auditorium. | 
ti—Cleveland, O. SAE Dinner, Cleveland case of the Pontiac Motor Com 
Club | 
1t—New York, N. Y. SAE Dinner, 40 E. | 
4ist St., New York 
12—Buffalo, N. Y. SAE Dinner, Statler 
Hotel 
12—San Francisco, Calif. SAE Dinner, 
Engineers Club. 
13—Philadeiphia, Pa. SAE Dinner, Phila 
delphia Auto Trades Assn 
13—Cambridge, Mass. SAE Dinner, Walker 
Memorial, Massachusetts Institute of 
Technology 
14—Dayton, 0. SAE Dinner Engineers 
Club. | 
{5-24—Geneva, Switzerland. Twelfth Interna- 
tional Automobile Show, Palais des ‘ cea 
Expositions. place their dependability beyond a doubt. 
16—Tomah, Wis. Automobile Show | ¢ * 
§6-23—Fort Worth, Tex. Annual Automobile 


Show. 
(6-23—Mankato, Minn. Mankato Auto Dealers | 
Assn., Annual Automobile Show. Ar- | 
mory. | 


47-19—New Orleans, La, Automobile Show. | 


auspices Times - Picayune, Municipa) | 
Auditorium. 
18—Detroit, Mich. SAE Dinner Book 
Cadillac Hotel 
eo on een See ee our only aim was to make them successful. 
27-30—Lincoin, Neb. Automobile Show. 
APRIL 


22—New York, N. Y. American Chemisal 

Society, Semi-annua!l Meeting. | 

22-26—Chicago, I1!. Illinois Automotive Assn., 
Maintenance Show. 





MAY 
28—San Diego, Calif. California Paeific 
International Exposition. 












JUNE 


16-20—White Sulphur Springs, W. Va. 
Summer Meeting, The Greenbrier. 


SAE 














Durieux Named Manager 


of Mexico City Outlet 


South Bend, Ind., Mar. 1.— 
Pierre Durieux is Studebaker’s 
new district manager operating 
from Mexico City, according to a 
recent announcement issued by 
Arvid L. Frank, vice-president 
and general manager of Stude- 
baker Export Corp. 

For twelve years, Durieux has 
been directly connected with the 
distribution of motor vehicles in 
Latin-America. For three years 
he was engaged in retail business 
in Cuba. Later he became the 
representative in Mexico for one 
of the leading automotive export 
companies in the United States, 
serving in this capacity for nine 
years. 


Carboloy Gains 


Detroit, Mar. 1—Carboloy Co., 
Inec., reports orders entered for Jan- 
uary, 1935, represent an increase 
of 125 per cent over January, 1934. 
The number of men on the factory 
payroll on Jan. 31, 1935, was 86 per 
cent in excess of the number on 
the same | date in 1934. 








Since January first the 


has 


If you are curious to know what happens when an automotive organization 


stakes its future on a dependable product and a just dealer policy, consider the 


Sometime ago we decided that whatever else the Pontiac might stand for in 


This 
We built 


the 1935 Pontiacs with due regard to the value of smart styling and stirring per- 


formance, but, above all, we endowed them with quality so obviously fine as to 


But a dependable product was only part of our program. Knowing full well that 
the success of even the best of automobiles depended, in the last analysis, on 


the wholehearted co-operation of our dealers, we took steps to assure them that 


If you keep up with automotive news you know the result. Since these prin- 
ciples became the foundation stones of our program of progress, the Pontiac 


factory and Pontiac dealers have enjoyed the biggest January and February 









AMA to Assist 
Harvard Bureau 


Traffic Survey 


New York, Mar. 1.— Greater 
safety on the highways and the 
elimination of costly traffic con- 
gestion are twin objectives of an 
expanded program of highway 
research being initiated 
bureau for street traffic research 
at Harvard University. 

Reorganization and expansion 
of the research activities of the 
university’s bureau ffor street 
traffic research has been made 
possible through a gift to the 
university by the Automobile 
Manufacturers Assn. 

This contribution by the A. M. 
A. is said to indicate that leaders 
of the motor industry recognize 
the opportunities for 
the accident situation and _ in- 
creasing the efficiency of high- 
way transportation through the 


scientific development of sound 


Pontiac Franchi 


at the} 


improving | 





| traffic. 





ment added. 
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Belgium, United States 


engineering and administrative 
principles. 

“Solution of the traffic prob- 
lems is not simple,” was the view 
expressed by Alfred Reeves, vice- 
president and general manager 
of the association. “However, 
our participation in this new 
project may be regarded as an 
expression of the industry’s con- 
fidence that tangible results can 
be produced through the develop- 
ment of more scientific methods 
for the construction of highways 
and the regulation of motor 


Car Industry’s Gains 
Aid Radiator Output | 
Racine, Wis., Mar. 1.—The noted 
improvement in the automotive 
industry resulted in the greatest 
January production in _ dollar 
volume in the history of Young 
Radiator Co. 
The company has been operat- 
ing 24 hours a day, taking care of | 
specifications that have resulted 
from recent improvements in the 
industry. The plant has recently | 
been enlarged, and new equip-| 








Campbell is Elected 


Berry Brothers Head 
Detroit, Mar. 1—T. J. Campbell, 
for the past four years vice-presi- 
dent and general manager of 


Berry Brothers, 
paint and var- 
nish manufac- 


ted president 
and general 
manager at the 
annual meeting 
of the board of 
directors re- 
cently. 

Campbell was 
at one time a 
salesman for 
Berry Brothers in Brooklyn and 
New York City. He later became 
manager of the New York branch, 





T. J. Campbell 


and then eastern district manager | 


of the Atlantic coast territory. 


Award Contract 


Raleigh, N. C., Mar. 1.—The state | 
contract | 


division of purchase and 
has awarded a contract to the Chev- 
rolet Motor Co., Charlotte, for fur- 
nishing 200 one and one-half ton 


| trucks. 


doubled in value 


turers, was elec- | 


Agree to Lower Tariff | 


rocal trade pact with an European 
| industrial nation, 

| Robert C. Graham, in a state- 
| ment issued here on behalf of the 
| Automobile Mfrs. Assn., declared 
|}the pact was “another forward 
step in the sound development of 


|}our foreign trade through the 
| progressive elimination of arti- 


ficial and uneconomic barriers to 
that trade.” 

Senator Pierre Forthomme, of 
Belgium, chief of that country’s 
special mission to negotiate the 
treaty and the signer on behalf 
of King Leopold III, said the 
agreement constituted a first step 
| toward a universal “new deal of 
|a liberally conceived exchange of 
| goods and commodities.” 

Acting Secretary of State Wil- 
liam Phillips, who signed 


States in 
| the diplomatic room at the State 





since 1928. Retail deliveries since January Ist, 1935, are two and one-half times 


the figures for the same period in 1934. And advance orders now in the hands 


of Pontiac dealers indicate that this sudden and phenomenal increase is only a 


fore-taste of what is ahead. By the most conservative estimate the Pontiac 


franchise has already doubled in value. 


The factors that made this success possible are permanent parts of the Pontiac 


program. There is every reason to believe that the Pontiac Motor Company and 


Pontiac dealers can count on a steady rise in prestige and profits. The future, 


like the present, of the Pontiac franchise is rich with promise. 


PONTIAC MOTOR 


COMPANY, P 


ONTIAC, MICHI 


POW WAC 


THE FRANCHISE 
WITH A FUTURE 


GAN 


the 
agreement on behalf of the United 
a simple ceremony in | 


11 


(Continued from Page 1) 


Department, subsequently hailed 
it as “a mutually profitable” pact 
which, he said, would mean “more 
trade, more production and more 
employment of labor in both 
countries.” 

The United States agreed to re- 
duce duties on 47 products affect- 
ing $5,200,000 of imports from 
| Belgium, on the basis of 1933 fig- 
| ures. Products on which the 

American tariffs were cut a 
weighted average of about 24 per 
cent included cement, steel items, 
plate glass, glass sand, linen 
fabrics, certain woven fabrics, 
lace, photographic film and plates 
and hatters’ fur. 

New White House 0O.K. 

Belgium agreed to reduce its 
duties on 22 products, 54 if sub- 
items are counted, a weighted 
average of more than 35 per cent, 
affecting slightly more than one- 
third of American exports to 
| Belgium on the basis of 1933 fig- 
‘ures. In addition it was agreed 
to freeze 12 Belgian duties, liber- 
alize quotas on six products and 
suppress two luxury taxes. 

The provisions of the agree- 
ment become effective 30 days 
after its proclamation by Presi- 
dent Roosevelt and its simultan- 








eous publication in the official 
Belgian gazette, the Moniteur 
Belge. It does not need ratifica- 


tion by either Congress or the 
Belgian parliament. Authority 
given by the Belgian parliament 
for the conclusion of such agree- 
ments expires today—the reason 
why signing of the pact was 
rushed. 

The life of the Belgian pact is 
not specified, being subject to 
termination at any time on six 
months’ notice. One condition is 
the occurrence of a wide varia- 
tion in the rate of exchange of 
the currencies of the two coun- 
tries. 

In addition, each 
serves the right to withdraw 
granted concessions on any ar- 
ticle or to impose quantitative 
restrictions “if at any time there 
should be evidence that as a re- 
sult of the extension of such con- 
cessions to third countries, such 
countries will obtain the major 
benefit of such concession and in 
consequence thereof an unduly 
large increase in importations of 
such article will take place.” 

Provide Early Termination 

If the two countries can not 
agree on the withdrawal of speci- 
fied concessions, the pact may be 
terminated entirely on 30 days’ 
notice. This escape clause was 
designed to protect American in- 
dustry from importations from 
so-called “low-cost” countries. 

Graham's statement on behalf 
of the AMA follows in full: 

“The motor industry believes 
the signing of the reciprocal trade 
| agreement with Belgium repre- 
| sents another forward step in the 
sound development of our foreign 
|trade through the _ progressive 
elimination of artificial and un- 
economic barriers to that trade. 
The President’s program under 
Secretary Hull’s able direction is 
|a definite contribution to in- 
creased employment and the ben- 
efit of the ultimate consumer. 

“Specific recognition is accorded 
| the fact that we cannot continue 
to sell abroad without indicating 
a reasonable willingness to buy 
from abroad. The vigorous prose- 
cution of other scheduled agree- 
| ments holds much promise for a 

most desirable two-way expan- 
sion of our foreign trade with its 
resultant upswing in the total 
| volume of business and employ- 
| ment.” 
Graham spoke as chairman of 
| the export committee of the AMA 
and as a leading figure in the 
various reciprocal trade negotia- 
tions. 


country re- 


Tomah Show 
Tomah, Wis., Mar. 1.—An auto- 
| mobile show will be staged here 
| Mar. 16 with a committee consisting 
of A. G. Schueler, chairman; Ray 
Nicke, Fred Franz, Mike Connors, 
L. W. Kenny, Wallace Snowberry, 
Leslie Graewin, and H. D. Larsen. 








« 
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THE INQUIRING REPORTER 


sero 


Today’s Question 


-—eor 


How did your new and used car sales in February compare 

with January this year and February a year ago? What 

is the outlook for Spring sales? What factors control 
outlook? 


A. T. Brotherton, Automotive Twins, Inc., Ford, Bridgeport, Conn.: 
“Our February sales ran about 40 per cent ahead of January, while 
the increase over February, 1934, was about 100 per cent, due to the 
blizzard a year ago. The outlook for the spring season is very bright. 
Prospects are manifesting as much interest now as is usually shown 
late in the spring. Factors contributing to the indicated pick-up in- 
clude better local business condition and the greater value in 1935 
cars.” 

* * * 

J. H. Montgomery, Montgomery Motor Sales Co., Dodge-Plym- 
outh, Chicago: “Our February new car sales were 15 per cent ahead 
of January this year and twice that good as compared with Febru- 
ary last year. Used car sales held about the same, but that is to be 
expected at this season. The public is evidently back in the market 
and for that reason I view the spring outlook as excellent. Our 
proportion of cash sales now stands at 60 per cent, indicating that 
people have the money to buy.” 

* * * 


Arthur L. Clark, Arthur L. Clark Co., Buick, Bridgeport, Conn.: 
“New car sales in February were about 14 per cent ahead of January 
and 25 per cent better than in February last year. Used car volume 
was better in February than in January and was up about 22 per 
cent over last year. The fact that we have received many more in- 
quiries than usual at this season indicates that hope can be held for 
good business this spring. The replacement field is a large one, with 
many car owners faced with the absolute necessity of buying new 
cars.” 

” * * 

R. A. Balcom, Nelson Chevrolet Sales, Inc., Chevrolet, Chicago: 
“I prefer to speak of orders in terms of retail deliveries, because 
when the average motorist buys a car in the morning he wants it 
that afternoon. Due to inability to get cars, our new car deliveries 
in February were 19 per cent ahead of January, but last February 
was 148 per cent better than this. Used car deliveries were 29 per 
cent under January and 11 per cent less than in February, 1934. The 
spring outlook will depend entirely upon the ability of manufacturers 
to produce and ship cars. The first four months of the year are 
what count in this business from the standpoint of the manufac- 
turers and dealers alike.” 

* * * 

Innes Randolph, Randolph Cadillac Co., Cadillac and Oldsmobile, 
Bridgeport, Conn.: “Our February sales of new cars ran about 100 
per cent ahead of January. With used cars up 25 per cent a com- 
parison with 1934 means little because of the blizzard which paralyzed 
automotive merchandising in February a year ago, but the figures 
show that this month our new car sales were 1000 per cent over last 
year and used cars about 100 per cent. The outlook for spring is 
tremendously hopeful, particularly, if Congress stays within bounds. 
I believe the much talked of vacuum in the automobile market will 
make itself felt this year. The heavy demand for good used cars 
indicates the size of the replacement market.” 

* * nd 


O. H. Baehler, Butler Motors, Inc., Hudson-Terraplane, Chicago: 
“New car sales with us last month were far ahead of both January 
of this year and February of 1934. Used car sales were on an even 
keel. We are optimistic over the spring prospects in both new and 
used car business for the reasons that business seems to have 
en itself and there is so much wornout equipment on the 
streets.” 


Nash to Inaugurate 
Spring Sales Campaign 


Kenosha, Wis., Mar. 1.—Approx- 
imately thirty-five hundred Nash 
and LaFayette salesmen should 
find themselves several dollars 


lieve a salesman will work harder 
for a definite goal, with the in- 
ducement of a bonus if he 
achieves it, than in a contest 
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Taking the Blow Out of Blow-out 





richer Mar. 31, according to the 
rules of a contest announced here 
today by Courtney Johnson, gen- 
eral sales manager of the Nash 
Motors Co. 

The contest, which covers the 
period from Mar. 10 to 31, has for 


its goal the securing of 100,000 | 


demonstrations by members of 
the Nash-LaFayette field organ- 
ization. 

The quota for each individual 
salesman has been established on 
the basis of 60 demonstrations 
during the 21-day period, and all 
salesmen meeting this require- 
ment will share cash awards. 

In addition to the quota awards, 
cash prizes will be presented the 
eight salesmen securing the great- 
est number of demonstrations in 
each of five divisions. The divis- 


ions are based on population fig- | 


ures of the sales territories, and 
ranging from cities with more 
than 150,000 population down to 
towns of less than 10,000. Sales- 
men competing for grand prizes 
in each divisiqgn will thus work 
under similar selling conditions. 
“How successful this promo- 
tional effort will be, remains to 
be seen,” said Johnson. “We be- 








where the goal appears always 
just beyond his reach and where, 
more often than not, his extra ef- 
forts receive no reward whatso- 
ever. There is no doubt that both 
methods of stimulating sales have 
their points, however, which is 
the reason we have included both 
in our campaign. 

“We have purposely refrained 
from making the winning of 
prizes contingent on the sale of 
a definite number of cars. It is 
our contention that proper dem- 
onstration of the qualities of 
Nash and LaFayette is the most 
important step in securing a suf- 
ficient volume of sales.” 

An advertising campaign will 
co-incide with the spring selling 
drive. More than 1,100 news- 
papers will be used, while color 
pages in weekly and monthly 
magazines will also appear dur- 
ing the period of the contest. 


CG. E. Pensions 


Schenectady, N. Y., Mar. 1.—Pen- 
sion payments aggregating $2,600,000 
were paid to retired employes of 
the General Electric Co. during 
1934, according to W. W. Trench, 
secretary of the company. 


in testing the new Goodyear anti-blowout tube. 












a 
Ne 


During the demonstration runs at Detroit Airport this week the Dodge sedan above played guinea pig 
Here is the car headed for the knives shown in the 


foreground at a 60 miles an hour clip. The new tube is a tube within a tube which acts as a buffer 


when the outer casing blows, preventing skids and dangerous sway. 





Goodyear Shows 
Safety Tube to 
Industry Heads 





Detroit, Mar. 1—Goodyear Tire 
& Rubber Co. demonstrated the 
new safety “Lifeguard” tube to a 
group of automobile manufac- 
turers and safety officials here 
this week. The demonstration 
was made at the city airport. 
This was the first test of the 
tube in Detroit. 

Blowouts were produced in the 
tube by means of automatic 
knives which bit into the tube 
upon the release of the catch 
mounted above the tire. 

The demonstrations were con- 
ducted by W. J. Lee, Goodyear 
engineer who helped develop the 
tube. Other company officials 
present were B. Darrow, chief 
engineer, and L. E, Judd, direc- 
tor of advertising. 

Men of the automotive industry 
who were present included Har- 
ley Earl, Fisher Body; Fred 
Oberheu, United Motors; William 
Tracy, Hudson; Frank Watts, 
Hupp; J. C. Thompson, Federal 
Truck; E. C. Morse, Chrysler; I. 
T. O’Brien, Chrysler, E. J. Poag, 
Dodge, and Dan Eddins, presi- 
dent of Plymouth. 


Klingler Speaks 
To Wholesalers 


Pontiac, Mich., Mar. 1.—H. J. 
Klingler, president of Pontiac 
Motor Co., was principal speaker 
at a banquet Thursday evening 
during which the Pontiac Assn. 
of Wholesalers played host to 
1,250 retailers of Oakland County. 
The dinner was held in the com- 
pany’s dining rooms. 

Klingler, in his talk, said that 
the City of Pontiac has become 
known throughout the world as 
|a result of the Pontiac automobile. 
| Few communities the size of Pon- 
tiac, he said, have an equal op- 
portunity. 

He stressed the importance of 
reciprocity among business people 
in a locality like Pontiac and 
pointed to the leading role which 
the factories play in the business 
and social life of the city through 
the thousands on the payroll. 

Among the guests of honor were 
A. W. L. Gilpin, vice-president and 





general sales manager of Pontiac, 
B. H. Anibal, vice-president in 
charge of engineering; F. A. Ber- 
end, advertising manager, and R. 
E. Leader, general manager of the 
Pontiac plant of the Fisher Body 
Corp. 


George Lindsay 
Toronto, Ont., Mar. 1 (UTPS)— 
George E. Lindsay, former general 
manager of the Studebaker Corp. 
of Canada, is dead. He was 173 
years old. 





7,740 Cars Wrecked 
By Blow-outs in ’34 


Akron, Mar. 1.—Tire blowouts 
wrecked 7,740 motor vehicles in 
the United States during 1934, re- 
sulting in a large proportion of 
the 36,000 deaths and the 954,000 
injuries caused by automobile ac- 
cidents last year, according to an 
annual safety survey just com- 
pleted by Travelers, of Connecti- 
cut. 

Inspections made in 1934 in 
cities and states which require 
every car to be inspected dis- 
closed that tires were in only fair 
or in poor and dangerous condi- 
tion on 56 per cent of the cars 
examined by safety officials, the 
survey showed. 

These official figures follow the 
recent assertion of W. O'Neil, 
president of the General Tire and 
Rubber Co., who said that “tires 
on one out of every three cars 
now being driven in the country 
are economically unservicable and 
should be replaced.” 


Will Do Research 


For Graphite Bronze 


Cleveland, Mar. 1.—Ben F.. Hop- 
kins, president of the Cleveland 
Graphite Bronze Co., has an- 
nounced the appointment of Dr. 
Carl E. Swartz as a member of 
the company’s research depart- 
ment. 

Swartz has been physical metal- 
lurgist in the research depart- 
ment of the American Smelting 
& Refining Co. for the past nine 
years. In his new position, he 
will continue to participate in re- 
search work. 


Brakeblok Expands 


Detroit, Mar. 1.—For the second 
time within six months it has be- 
come necessary to enlarge the plant 
facilities of the American Brake- 
blok Corp. Additions increasing the 
area of the factory by 55 per cent 
were completed last December, but 
with the new year, further sales 
increases have necessitated more 
space. 





FAMOUS HOTEL LEXINGTON 
GIVES YOU MOST FOR 
YOUR MONEY IN NEW YORK 





You will enjoy your visit to 
New York if you stop at the 
Lexington...no matter whether 
you come to a convention, or 
upon some other business...or 
pleasure, 

The Lexington is one of Man- 
hattan’s newest hotels. Natur- 
ally, everything is modern...up- 
to-the-minute...arranged to give 
you the maximum luxury and 
comfort. 

And rates are amazingly low 
...as little as $3.00 a day and up. 
Less than you’d pay in many an 
ordinary hotel. Yet seeall you get 
for these rock-bottom prices: 

An airy, outside room. Dres- 
ser and bedside lamps. Full- 
length mirror. Circulating ice 
water. Both tub and shower 
baths. Radio. 

And the Lexington is con- 


veniently located to stores... 
theatres...sightseeing places... 
churches. There are four popu- 
lar priced restaurants, serving 
food that draws crowds from 
allover New York. The intimate 
Silver Grill with dance music by 
Little Jack Little is one of the 
show spots in Manhattan night 
life. 

Write now for reservations. 
No other hotel in New York 
can offer you more...at so little 


Tn 


money. 


HOTEL LEXINGTON 
48th Street at Lexington Ave. 
New York City 
Charles E. Rochester, Manager 
Directed by National Hotel Manage- 
ment Co., Inc. Ralph Hitz, President 


Book -Cadillac, Detroit; 
Van Cleve, Dayton; Adolphus, Dallas; 
Netherland Plaza, Cincinnati. 


ee 





Middle West 
Retail Sales 
Rise in Jan. 


Chicago, Mar. 1.—Marked im- 
} provement in retail automobile 
sales throughout the middle west 
» is revealed in the report for Jan- 
) uary just issued by the Federal 
Reserve Bank of Chicago, based 
} upon returns from dealers. 


In number of cars, the gain 
over December amounted to 89.3 
per cent, and was 59.8 per cent 
ahead of January, 1934. The value 
of sales rose 62.8 per cent and 
67 per cent, respectively. 


The report states that Janu- 
ary was the first month since last 
July to show a numerical gain 
over the corresponding month of 
the preceding year, and the first 
since May to record an increase 
in dollar value. It is further de- 
clared that the seasonal better- 
ment in January over December 
was the best during the past six 
years. 


Wholesale volume also mounted 
in January, being 86 per cent 
higher in number of cars and 89.7 
in value, as compared with De- 
cember. The increase over a year 
ago was 193.7 per cent in number 
and 181.1 per cent in value. 
Inventories of new cars were 
68.3 per cent greater in January 
than December, and the supply 
was 45.9 per cent more than a 
year ago. 

Stocks of salable used automo- 
biles increased 11.3 per cent over 
December and 33 per cent over 
January, 1934. As had been an- 
ticipated, sales of used cars did 
not keep pace with orders for 
new, although recording increases 
of six per cent over December and 
12 per cent over a year ago. 
Forty-seven per cent of the new 
cars were bought on the deferred 
payment plan, as against 50 per 
cent in December and 51 per cent 
in January, 1934. 
























Olds Appoints 


Lansing, Mar. 1.—Fred J. Bland- 
ing, former auto dealer here, and 
one time Major league baseball 
player, has been appointed a sales 
representative of the Olds Motor 
Works to work out of the Washing- 
ton, D. C., office, according to an an- 
nouncement made Feb. 21 by R. M. 
W. Shaw, assistant general manager 
of Oldsmobile in charge of 
eastern territory. 





























left, is bound for Belgian Congo. 








the | great 


Dodge Goes to Darkest Africa 


Part of the Dodge caravans of cars and trucks which will be 
used by the Roosevelt-Denis expeditions on their trip to gorilla- 
land. One expedition headed by Armand Denis, in upper picture, 
The other headed by Leila Roose- 
velt, upper picture, right, is for Timbuctoo, Nairobi, and Cape Town. 
In the lower picture K. T. Keller, left, is shown with Armand Denis 

and one of the trucks used by the expeditions. 
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Stewart Turns to Streamlining 
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Following closely the modern passenger car streamlined trends this new Stewart truck provides 


both utility and beauty. 





Sees Fuel Tax 
As Threat to 
Car Industry 





New York, Mar. 1.—Tax policies 
promoted along the lines of least 
resistance now are threatening to 
impose upon the motor vehicle the 
same unconscionable burden that 
has impaired real estate values 
and is retarding construction, 
Merwin K. Hart, president of the 
New York State economic coun- 
cil, stated in a recent radio ad- 
dress. 

Hart declared that this situa- 
tion carries a serious threat to 
industry, private enterprise, and 
general welfare. 

“For the past 25 years,” he said, 
“taxes on real estate have been 
permitted to rise until they have 
become an unconscionable bur- 
den. Realty values have been im- 
paired, in many cases largely de- 
stroyed. The private construction 
industry has been brought to a 
low level, for few desire to build 
where the completed building will 
have to shoulder at once a crush- 
ing load of taxation. 

“In the same way, and following 
the lines of least resistance, we 
are now threatening all those 
industries connected with 
motor travel by the astounding 













NEW Adaptability 


This new Power Head converts the new 
hand-operated gun into a power-operated 
gun. It pumps both regular and fibrous 
lubricants and develops pressures 33 
times air pressure. 





NEW Convenience 


| The new Alemite Specialized Lubrica- 
tion Guns are extremely light and pow- 
erful. Cylinders are deeply impregnated 
with dark maroon by a special process. 
Name plates are interchangeable. 





NEW Beauty 


The 100-lb. High-Pressure Barrel Pump 
delivers lubricant under pressure from 
Original container. Equipped with rub- 
ber casters, or solid base for stationary 
mounting. Portable models have 
handles and convenient hose rack. 
Maroon and chromium trim. Dealer's 
} oame plate if desired. 


Loading space is 8 feet long, 46 inches wide and 50 inches high. 
in home delivery service of the Canavan-Leggett Brewery, Buffalo, N. Y. 


burden of gasoline and automo- 
bile taxes we have already built|}the government spender and 
up, and which is growing yearly.| bureaucrat seems easy money.” 









It is now 


These taxes are yielding what to 














@ Completely new in design—and 
thoroughly tested in the field. 
LOOK AT ALL THESE BRAND- 
NEW FEATURES! New guns— 
stylized pumps and racks — new 
couplings, which eliminate scores 
of parts—new safety features— 
greater accessibility to parts—at- 
tractive and harmonizing colors 
—greater adaptability—simplified 
efficiency —and the most important of all, 
a completely standardized line, Everything 
is new, new, NEW! 

_ YOU and your place of business are go- 
ing to derive still greater profits in 1935— 
it’s a certainty! We're giving you the sen- 













sational new line of Alemite TEMPRITE 
Lubricants—a standardized and completely 
redesigned line of the newest Lubricating 
Equipment—and we're backing it all with 


one of the GREATEST ADVERTISING 
AND MERCHANDISING CAMPAIGNS 
in Alemite’s history ! 

Now you can have one of the finest lu- 
brication departments in your community 
—get in touch with your jobber or let us 
tell you just how to do it! Send in this 
coupon—IMMEDIATELY—and learn all 
about the new 1935 Equipment line and our 
FREE Lubricating Department Analysis 
Plan. There is no obligation whatsoever. 


ALEMITE CORPORATION 
(Division of Stewart-Warner Corp'n.) 


1878 Diversey Parkway Chicago, Ill. 


















NEW Utility 


The Alemite ‘‘Runabout’’ is the last word 
in portability. Beautifully finished in 
maroon and chromium. Handles 3 to 9 
lubricating guns, with name plates for 
each gun. Convenient compartments for 
gun adapters. Large two-way sign fea- 
turing dealer's name. 













man, will help you towards greater profits! Ale- 
mite’s new ‘Ship of Joy” program, with Horace 
Heidt's Californians. Columbia Coast-to- 
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Republic to Contest 


Federal Merger Suit 


Cleveland, Mar. 1.—The Repub- 
lic Steel Corp. will vigorously con- 
test the suit brought by the U. 8S. 
Department of Justice to enjoin 
the proposed Republic Corrigan- 
McKinney merger, it is stated in 
a letter to Republic stockholders, 
authorized by the board of di- 
rectors and signed by T. M. Gird- 
ler, chairman. The government 
contents that the merger would 
violate Section 7 of the Clayton 
Act. By stipulation between 
counsel for the company and the 
Department of Justice, the case 
is to be brought to an early trial 
on its merits, the agreed date 
being Mar. 18. The case is to be 
tried in the Federal District 
Court here. 


7 
New Eastern Office 

Madison, Wis., Mar. 1.—The Gis- 
holt Machine Co. has announced the 
opening of its new eastern division 
district sales office at 1060 Broad 
St., in the Industrial Bldg., Newark, 
N. J. The office will be in charge 
of R. D. Hefflin, eastern district 
sales manager. 


4 Pat. 
Pend. 


All Specialized Lubri- New Alemite Highe 


cant Guns are equipp- draulic Couplerclimi- 

ed with interchange- nates whip-end hose, 

able name plates, Gives double seal on 
fitting. 


NEW Ffficiency 


The ap-poune air-operated Power Gun is de- 
signed for fast, positive high-pressure lubri- 
cation. Base and tank are finished in chip- 
proof maroon, with lustrous chromium trim. 
Equipped with new 20,000-lb. 
hose, built-in hose rack, and 
silent rubber casters. Re- 

moval of one bolt exposes 
mechanism. 



























ALEMITE 
1S ON THE AIRI 


Captain ‘“‘Dobbsie,” radio's greatest sales- 


Coast Network every Tues -Thurs., 
10:30 p.m.E.S.T.; 9:30 C.8S.T.; 
8:30 M. T.; 7:30 P.T. 


; ALEMITE CORPORATION, Dept. C U8 

i (Division of Stewart-Warner Corp'n.) 

t 1878 Diversey Parkway, Chicago, Ill. Cops 

} Without obligating myself in any way I 
should like to have all the facts on the 

8 1935 Lubrication Equipment and your Free 

§ Analysis Plan. 

1 


Name 
g Company 
: Address 


(Es ee Rete 









































































14 


AUTOMOTIVE DAILY NEWS, SATURDAY, MARCH 2, 1935 








Detroit Sales- Service Station Ten Years Old 


Modern Unit 


it Features 


Seven Greasing Hoists 


In the search for the dealer 
who started the neighborhood | 
sales and service idea Automotive 
Daily News has 
unearthed what 
is believed to be 


NEIGHBORHOOD 






Py one of the old- 
LAN est stations in 
the country. It 


is operated by 
Raynal_ Broth- 
ers in Detroit. 
For ten years} 
they have been 
located at the 
same place, but 
have changed 
their building to 
meet modern conditions. 


The building has none of the 
spectacular features of the new 
set-ups, but has been in use three 
years and dates back to a change 
in the building to link sales and 
service more closely. Today, the | 
station handles Dodge and Plym- | 
outh cars, and the service busi- 
ness has grown to tremendous 
proportions. While the service 
volume is drawn from the im- 
mediate section, a large percent- 
age of it comes from distant 
points. Car sales made during | 
the past year to the service cus- 
tomer confirm the contention that 
a station equipped to give good 
service will make new car sales 
easy. 

Originally Service Men 

Originally, the Raynal brothers | 
were service men. Pol Raynal, | 
who heads the company, and 
Albert Raynal, who is in charge 
of the service section, are not | 
mechanics, but are motor car) 
machinists who learned their 
trade before coming to Detroit. 
Their reputation grew, and the} 
complete service rendered by the | 
organization brought them in con- 
tact with owners in the market 
for new cars. Consequently, a 
sales organization was developed, 
and they found that most of its 
business came from the service 
customers. 

The volume of service is shown 
by their summary of the 1934 shop | 
business. In round figures, a gross | 
of approximately $8,000 per month | 
is shown. This figure does not 
include parts or accessories sold | 
over the counter, nor does it in- 
clude gasoline or lubricating oil 
sales. Car sales are also separate. 

One of the features which makes | 
this organization outstanding as a 
neighborhood service unit is that 
its chassis repair and lubrication 
business is probably one of the 
largest to be found anywhere in 
the country, using seven hoists. 
They are busy every hour of the 
day and Albert Raynal has good 






more dollars 
for dealers! 








reasons for a complete battery of | 


hoists. 
Chassis Work Leads 
“The reason for the large num- 
ber of hoists,” he says, “is two 
fold. First, we have had enough 
experience in the business to 
know that the majority of work | 


on the modern motor car is | 
chassis work. By this I mean 
brakes, universal joints, inde-| 


pendent wheel springing adjust- 


ments, and axles and wheel align- | 


ing. Included, too, is all the lubri- 
eation work. This type of repair 
work requires a hoist. Next, we 
find that the mechanics can do 
better work standing up looking 
at the part to be fixed, instead of 
crawling around under a car. 
There is also another point to be 
considered, and that is the menfal 
attitude of the car owner. When 
he wants repairs he actually 
wants them. The public does not 
want to wait for any length of 
time so just the moment a hoist 
is free we drive the car on.” 
Raynal had hardly concluded 
his story when the writer ob- 
served all five hoists on one side 
of the shop loaded with cars. The 
salesmen, too, were on the job. 





There are two other features of 
this station, as distinguished from 
many others. There is a machine 
shop, where certain parts for 
older cars can be turned out in 
short time. There is also a brake 
tester, wheel aligner, and two 
complete motor analyzers, so that 
almost any sort of a job can be 
taken care of quickly. Another 
important item is that Raynal 
Brothers own the gasoline station 
and pump from 350 to 400 gallons 
per day to as high as 15,000 gal- 
lons per month during the sum- 


mer. The firm is a steady adver- 
tiser, using a local community 
paper. 


Ford Restates 
Belief that Pay 
Rates Will Rise 


1) 
Our only market is 


(Continued from Page 
maintained. 
our people. 

“I believe that wages will con- 
tinue to go higher, not as a result 
of policies or from purely hu- 
manitarian motives, but as the 


| result of the kind of management 


that will enable men to earn 
more. Inexperienced or short- 
sighted management does not cre- 


|ate the conditions under which 


men can earn more. 

“Industry cannot pay men what 
they do not earn, but it can create 
methods by which men, with the 
;}same effort, or even less, can 
earn more and so receive more. 

“In my opinion absentee owner- 


|ship in industry is one of the 


|chief obstacles to higher wages, 
|for two reasons—it imposes an 
extra tax on an industry in the 
form of unearned dividends, and 
it will not or cannot give the 
same attentive care to conditions 
that ownership and a regard for 
the good name of the business 
and the product can give. 
“Industry as yet is in a crude 


stage, but the opportunities for 
skilled employment will tend 
steadily to increase rather than 


decrease. As industry advances 

and that is the only direction in 
which it can go—the number of 
skilled men employed in making 
the machinery that in turn makes 
| the machinery that in turn makes 
the things which people use to 


| earn their living, will greatly in- 


crease, 

“That is, the incentive to skill- 
ful work will become ever a 
larger factor. In these classifica- 
tions wages will go to higher 
rates than we have yet seen, with 
consequent increases for men in 
the lower classifications. 

“IT do not believe that produc- 
tion costs are ever really de- 
creased by reducing wages, but I 
have known higher wages usually 
to bring lower costs.” 


Plymouth Adds 
| 2 Lower Priced 


| Models to Line 


(Continued from Page 1) 


sedan, will soon be in production. 
The coupe model will be priced 
at $510 f. o. b. Detroit, and the 
two-door sedan at $535. These 
cars are additions to the 1935 
Plymouth line and do not change 
the general line-up of Plymouth 
models. 

Also announced is a_ special 
“high-wheel” Plymouth car with 
20-inch steel disc wheels, afford- 
ing more road clearance for rural 
districts. This is the third year 
that Plymouth has provided a 
high wheel model. 

The new business models in- 
corporate all of the major fea- 
tures of the de luxe Plymouths. 








sagudl Seothies neighborhood station, believed to be one of the oldest in the country. 





Complete 


modern equipment is featured throughout. 





‘una word in edgewise” 





(Continued from Page 4) 


We are still waiting for the ad safety of an All-Steel Body. 
which will be headed “more The protection of genuine Hy- 
pounds of weight for your dollar draulic Brakes. Luxury that 
than any car on the market!” spoils you for other kinds of 

* * * travel. As you pass, heads turn 
and eyes follow you in honest 
envy. Don’t let Spring slip by. 
See your De Soto dealer tomor- 
row. Ask him to let you drive 
the new Airstream. Ask, too, 
about the Official Chrysler Mo- 


So naturally, it was heartening 
to even an hardened old evangel- 
ist like the writer to open his 
“Time” and “Satevepost” this 
very week and be attracted by a 


luscious young thing and her tors Commercial Credit Plan— 
boy-friend, to read under the| which makes ownership so con- 
heading, “Road to Romance”: veniently easy.” 
“Any car can take you to Let J. Stirling Getchell and his 
town or fetch the groceries. minions who are responsible for 
But there are bigger thrills in 


this piece of copy accept the writ- 


life than that. Have you ever ; : 

raced the wind? Ever explored er’s orchids and the hope that 
the Road to Romance? Well, this will be framed in the outer 
it’s time you did. Step in the office. You are carrying on the 
new Airstream De Soto and be brave fight to keep style, glamour, 
on your way! Here’s the kind pride-of-ownership and romance 


of motoring most people know in the automobile. If we ever 


nothing about. , ne Hinge out | lose those anesthesia to sales re- 
hurrying. The same kind of = the used-car a will 
cradled comfort that made the ave to canvass to get cars— 





The every owner will ~— his old 


world-famous. 


A Call to te pee Free 


airflow car 





J. Stirling Getchell agency, creator of this new type ad for De Soto 
shuns such mundane things as markets and masses and appeals to 
the lovers of the open road. After all the motor car’s greatest 
contribution is that it permits us to go places and see and 
do things according to our individual desires. 





hack just as long as it will carry 
him from the place where he is 
to where he wants to be. 
Bd * a 

Contrast the appeal of this ad- 
vertisement with some of the 
mail-order catalog style of auto- 
mobile copy which became the 
mode of most automobile manu- 
facturers and their agencies dur- 
ing the depression period. Some 
of the copy to a non-mechanic- 
ally-minded prospect must have 
been a chamber of horrors. It 
must have reminded him of the 
Fleishmann’s yeast series which 
showed the debutante’s tummy 
cut right open to expose a wash- 
drawing of her innards. The 
trouble comes I guess, because 
most of us get to thinking that 
the advertisement alone must sell 
the car. We think that every- 
thing must go in because the 
route from the magazine page to 
the signed order is marked only 
by a series of dummies who are 
deaf and dumb. As a matter of 
fact we all know that all forms 
of advertising are intended only 
to INTEREST the prospect in 
our product, with the net result 
of getting him into our dealer’s 
showroom. If we attempt to tell 
him the whole story, or if, worse 
still, we scare him or her away 
with technical terms or mechan- 
ical descriptions the whole pur- 
pose of our expenditure in white 
space is worse than wasted. At 
a recent meeting of club women 
the speaker asked, “How many 
ladies here can drive an automo- 
bile?” Of course the answer was 
about 99.44 affirmative. Then he 
asked, “How many know what 
an internal combustion motor is?” 
and not one hand in 10 was 
raised. There’s a whole sermon 
to writers of advertising copy in 
that episode. 

* * ok 

In this year 1935, we have the 
great momentum of sales-desire 
swinging upward. Ads like this 
one by Getchell for Plymouth are 
the yeast which will make the 
whole brew boil. There are so 
many good reasons why people 
should buy new cars. The appeal 
need not only be to the love of 
romance and adventure. There 
is the matter of comfort, of econ- 
omy and safety. All the whole 
gamut of human emotions are 
bared for the quickening of de- 
sire-to-own. We are ordering 
more orchids for other advertis- 
ers who will join this crusade and 
follow a similar theme.—G. M. S. 





Tire Dealers’ Group 


Holds First Meeting 
Chicago, Mar. 1.—The first 
meeting of the Tire Dealers’ Assn. 
of Chicago since its organization 
at the beginning of this year, was 
held Tuesday night at the Hotel 
Sherman. The session was con- 
ducted by Norval P. Trimborn, 
general manager of the National 
Tire and Battery Dealers’ Assn., 
and chairman of the code author- 
ity for the retail rubber tire and 
battery trade. 
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Chris 
Sinsabaugh 


(Continued from Page 1) 


verts a blowout into a slow leak, 
which affords ample time for 
stopping. Goodyear says it is im- 
possible to build a blow-out proof 
S tire, so that the Lifeguard mini- 
™ mizes and controls tire troubles 
= of this sort. 
* 


ROBBINS M. STOECKEL, re- 
search associate on highway 
transportation at Yale University, 
a high sounding title, I grant you, 
breaks into the public print with 
a recommendation that heavy 
state taxes be imposed on auto- 
mobiles capable of speeds greater 
than 50 miles an hour as an ef- 
fective way of cutting down ex- 
cessive speeds and lessening the 
annual accident toll. 

Revolutionary, I’d say, and 
coming from any other man than 
Stoeckel it would sound like a 
publicity stunt. But Stoeckel is 
a former motor vehicle commis- 
sioner of the state of Connecticut 
and in his time he set up traffic 


b laws that were fair to all parties 
™ concerned, so this writer has re- 


spect for his opinions. 

If his suggestion was adopted 
» by the various states—and it 
f would take years to bring this 
: undoubtedly would 
» cause great embarrassment to the 
: industry. It would 
» necessarily revolutionize automo- 
) bile design and grow gray hairs 
on many engineers’ heads. One 
might almost say it is impossible 
of accomplishment. Only one idea 
sticks if present design 
changed—put governors on 
cars, the owners of which would 
not want to pay the excess taxes 


for the privilige of driving cars | 


that can do better than 50 m.p.h. 

Anyway, we won’t have to worry 

about this this year or even next. 
* f Es 


SOME DAY one of the big na- 


tional magazines is going to pub- | 


lish the welfare _ story the 
Cleveland Graphite & Bronze Co. 
has to tell. As an editor I’d say 
it is a “natural” for such a publi- 
cation. It’s a “success” story in 
that it would tell how one com- 
pany, because of its having the 
good of its employes at heart, has 
looked after their welfare and 
morale so solicitiously and so 
earnestly that in the 15 years it 
has been operating it never has 
had a strike and right now 70 
per cent of its employes have been 
on the payroll over five years. 
* * * 
I CAN RECOMMEND to any 


Chrysler Cuts Air Conditioning Costs 


is not | 
all | 


leading executive in the automo- 
bile industry who has an interest 
in employes’ welfare a visit to 
the plant of this Cleveland Gra- 
phite & Bronze Co. as I did last 
week and let its president, Ben F. 
Hopkins, show you around the 
place and tell you about his big 
family of 1,600 employes. He’ll 
take you through the plant itself, 
which is meticulously clean—even 
the big presses are painted a 
cream color. He’ll show you the 
women’s rest room, which is 
furnished in modernistic style, 
with private showers, lockers, 
plenty of reading matter and a 
matron in charge. He’ll show you 
the lunch room in one corner of 
the plant, with mural paintings 
and artistic drapes breaking the 
glare of what once were full 
length glass windows. There you 
will find a baby grand piano and 
a “mike” and usually they are 
used by workmen idling 
the meal time. There’s plenty 
of talent in the plant. While I 
was there one boy was playing 
the piano while another one with 
a fine voice was singing through 
the “mike.” A third chimed in 
with an accordian. 
* * * 


AND THERE is a 
department, as well equipped, it 
seemed to me as many a hospital, 
with a head nurse, four nurses 


and a doctor in attendance for the | 


full 24 hours, for this plant runs 
in four shifts. 


These are only a few of the high 


spots of the trip. Space limits me 
to these, for I almost could write 
a book on the subject. I cannot 
do it justice here. I have to skip 


a lot about the attention given the 
workers in their homes when it | 


comes to weddings, funerals, etc. 
He won't admit it of course, but 


I believe that the success that has | 


attended this welfare effort can 
be attributed to one man—this 
modest Ben Hopkins, 
dent, who seemingly spends 
time making employes happy. 


+: a * 


OH YES, I forgot to tell you | 


that Cleveland Graphite & Bronze 
Co. is the manufacturer of thin- 
walled bearings and bushings for 
connecting rods and camshafts 
and that they are used in most 
every make of car manufactured 
today. And it is the boast of the 
company that in its 15 years of 
operation it never has imitated 
anything it manufactures 
created. 


Clean, conditioned air at $75 a room is the latest Chrysler innovation. 


K. T. Keller (left), president of Dodge Brothers, and Jack Chrysler | 


(center) get the lowdown from Walter P. Chrysler jr., brother of 
Jack, on the new low-price model introduced this month 
by the Chrysler subsidiary, Airtemp, Inc. 


during | 


“first-aid” | 


its presi- | 
his | 


it has 
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Federal Truck Celebrates 


Its Silver Anniversary 


the factory covers eight and one- 
half acres with more than half a 
million square feet of floor space. 

Federal has built trucks exclu- 
sively since its inception. The line 
includes models from one and 
one-half to seven and one-half 
ton capacity. 

R. W. Ruddon, vice-president, 
secretary, and general manager 
has been with the company since 
1914, and C. A. Rogers, treasurer, 
has also served the company for 
over 20 years. Other executive 
officers include J. F. Bowman, 
vice-president in charge of sales; 
Hal H. Smith, vice-president, and 
The | founders were Francis J. Ferguson, assistant 
officers and directors of the Wire| M. L. Pulcher, Edward P. Ham-| secretary. The present board of 
Cloth Co. were re-elected at a/mond, T. E. Reeder, C. F. Mel-| directors includes M. L. Pulcher, 
recent meeting. Officers include | lish, HE. “A. Skae, Charles Baird,!R. W. Ruddon, Hal H. Smith 
Shinners, ‘vice-president, and G. H.| Edwin Denby, J. Walter Drake, | Edward P. Hammond, Dr. W. E. 
Shinners, secretary-treasurer. These, and E. R. Staughton. Rice, Frank H. Whelden, C. A. 

The original plant had 5,000| Rogers, George de Bienville Keim 


with E. H. Schmiege, comprise the 
board of directors. | square feet of floor space. Today | and J. F. Bowman. 


Board Postpones 
Public Hearing 

Washington, Mar. 1.—The 
public hearing on the pro- 
posed commercial vehicle 
body industry code amend- 
ment, originally scheduled 
to be held Mar. 5, has been 
postponed until Mar. 20, the 
National Industrial Recov- 
ery Board announced yes- 
terday. 

The proposed amendment 
deals with definition of the 
industry and conflicts with 
various divisions of the in- 
dustry. 


Detroit, Mar. 1.—In celebration 
of the silver anniversary of the 
| Federal Motor Truck Co., execu- 
tives, employes, 
|and dealers paid 
tribute to M. L. 
Pulcher, presi- 
dent, who has 
been directing 
head of the 
|company for a 
\quarter ofa 
| century. 
| Federal was 
|incorporated 
|Feb. 14, 1910. 
Among the 


M. L. Pulcher 


Re-elect Officers 


Mich., Mar. 1. 





Kalamazoo, 





BUT EVERYBODY WANTS 
THE COMFORT OF 


INDIVIDUAL WHEEL 
SUSPENSION 


Last year, Individual Wheel Suspension made people “comfort conscious.” 
And this year, while one buyer may want speed, and another may look 
for style—everyone expects the modern car to ride comfortably. That 
is why buyers in every price class seek the ultimate in riding 
comfort by demanding Individual Wheel Suspension on their new 
cars. For years, they have been conscious of 

Delco-Lovejoy’s contribution to the riding com- 

fort of thousands of automobiles. And now, 
in Individual Wheel Suspension, they see an- 
other striking example of how closely Delco- 


Lovejoy is identified with automotive progress. 


DELCO PRODUCTS CORP. + DAYTON, OHIO 


DELCO-LOVEJOY sticck'assorsers 
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New Deal Set-up Threat 


Seen in Weirton Decision 


(Continued from Page 1) 


Federal Judge Charles I. Dawson, 
of Kentucky, enjoined enforce- 
ment of the bituminous coal code 
on the ground that mining is an 
intrastate function. 

Judge Dawson granted 35 west- 
ern Kentucky coal operators an 
injunction against the code. He 
previously had held the recovery 
act, as applied to coal mining, un- 
constitutional, but the case was 
remanded by the Circuit Court of 
Appeals for finding of fact as to 
irreparable injury. 

In his ruling yesterday, he held 
that “when the Government un- 
constitutionally interferes with the 
right of a citizen to do business 
in his own way, that interference 
constitutes an injury to the prop- 
erty rights of the citizen.” 

The whole theory of the re- 
covery program has been based 
on the assumption that manufac 
turing, mining, oil production and 
similar local enterprises are sub- 
ject to Government regulation 
because they affect interstate 
commerce. The Constitution gives 
Congress the right to regulate 
interstate commerce, but does not 
define the term. 

Company Unions OK’ed 

Specifically, the Weirton de- 
cision gave the Weirton Steel 
Co. the right to conduct a com- 
pany union and declared uncon- 
stitutional and void section 7(a) 
of the recovery act. That sec- 
tion gives labor the right to 
organize and to select its own 
organization and its own repre- 
sentatives for collective bargain- 
ing. 

The new decisions leave Con- 
gress further up in the air than 
ever on the question of extension 
of the recovery act, which ex- 
pires June 16. President Roose- 
velt is understood to have sug- 
gested that section 7(a) remain 
unchanged. With the constitu- 
tionality of that section ques- 
tioned by a Federal Court, and 
with the whole theory of NRA in 
jeopardy, Congress faces a prob- 
lem difficult of solution. 

An adverse decision by the 
Supreme Court would affect not 
only NRA but the theory of the 
Wagner labor bill, the Guffey coal 


bill, the 30-hour week bill, oil 
control legislation and _ similar 
New Deal set-ups. The Govern- 


ment would be deprived of con- 
trol of any industry except that 
which directly involves shipment 
across state lines. 

The Weirton case, long delayed, 
has been looked upon as a major 
test of the Government’s power 
to regulate employer and employe 
relations. The court held that an 
employe election held by the com- 
pany was valid, although the 
company refused to permit super- 
vision by the National Labor 
Board. The court held that the 
Labor Board had no authority to 
conduct an election. He said its 
position was that of a mere vol- 
unteer, “acting as a group of in- 
dividuals and not as a lawfully 
constituted body.” 

Cite High Court’s Opinions 

“The suggestion that recurrent 
hard times suspend constitutional 
limitations or cause manufactur- 
ing operations to so affect inter- 
state commerce as to _ subject 
them to regulation by the Con- 
gress,” the court said, “borders 
on the fantastic and merits no 
serious consideration.” 

The ruling cited four Supreme 
Court decisions which it said 
upheld the company’s contention 
that it is not engaged in inter- 
state commerce with its em- 
ployes. 

“The relations between defen- 
dant and its employes do not 
afford interstate commerce,” the 
court held. 

“Manufacturing is a co-opera- 
tive enterprise. Production in 
quantity and quality with conse- 
quent wages, salaries and divi- 
dends, depends upon a sympa- 
thetic co-operation of manage- 
ment and workmen. A 
relation acceptable and satisfac- 
tory to both workmen and man- 
agement is an essential feature 





of the enterprise. If satisfactory, 
the court will not disturb it. 


“Tt is said this relation involves 
the problem of the economic bal- 
ance of the power of labor against 
the power of capital. The theory 
of a balance of power, or of 
balancing opposing powers, is 
based upon the assumption of an 
inevitable diversity of interest. 
This is the traditional Old World 
theory. It is not the twentieth 
century American theory of that 
relation as dependent upon mu- 
tual interest, understanding and 
good will. 

Green Attacks Ruling 

“This modern theory is em- 
bodied in the Weirton plan of 
employe organization.” 

The ruling held that the com- 
pany union “is a lawful instru- 
ment for collective bargaining 
under the act and is free of domi- 
nation and control of manage- 
ment.” 

William Green, president of the 
American Federation of Labor, 
declared that labor can not ac- 
cept the Weirton decision as final 
and conclusive. He said that, 
pending appeal, labor will con- 
tinue to send 7(a) cases to the 
National Labor Relations Board 
for decision. Francis 
chairman of that board, indicated 
it would continue to hear such 
cases as usual. 


Green said that the decision 
was “evidently based upon either 
a misunderstanding or a misrep- 
resentation of facts.” He declared 
that public opinion “will 
and demand that labor must be 
free.” 

He said that under the Nields 
decision labor would be reduced 
to a basis of industrial servitude. 

On the other hand, James A. 
Emery, general counsel of the 
National Assn. of Manufacturers, 
declared the decision “will pro- 
mote rational employment rela- 
tions.” 

The decision, he said, “sounds 
the death knell of the funda- 
mental fallacies underlying the 
pending 30-hour week bill, the 
Guffey coal bill and the Wagner 
labor disputes bill. It revives 
constitutional government.” 


Smart and Marshall 
To Address Oil Clinic 


Pontiac, Mich., Mar. 1.—Clar- 
ence F. Smart, chief metallurgist, 
and L. K. Marshall, general serv- 
ice manager of the Pontiac Mo- 
tor Co., will be the speakers at 
the opening gas and oil clinic of 
the Socony-Vacuum Oil Co., to be 
held in the Congress Hotel, Chi- 
cago, Mar. 7. 

More than 1200 Socony engi- 
neers, district men, service men, 
station operators and large fleet 
owners in the Chicago area will 
hear the Pontiac technical ex- 
perts discuss “1935 Engineering 
Changes from the Service Man’s 
Point of View.” 
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Dodge 7-Passenger Export Model 











This is the interior of the new Dodge seven-passenger model which 
has been developed for the export trade. 





Dodge has joined ihe other Chrysler units in producing a seven- 
passenger model for the export trade. 
she is on a 128-inch chassis. 


Interior of Dodge 7-Passenger 


Here 














U.S. Tive- Launches New 


Sales-Service Campaign 


Detroit, Mar. 1.—Based on in- 
vestigations which showed that 
tire and tubes constitute the big- 
gest replacement item a car 
owner faces, the U. S. Tire & 
Rubber Co. has started a sales 
promotion campaign. The object 
of the campaign is to explain to 
neighborhood sales and _ service 
stations that by a systematic tire 
and tube merchandising system, 
the dealer can add materially to 
his profits. 

The program presents evidence 
of the market that exists, and 
points out that tire sales bring 
contacts with car owners and 
widen the opportunity for sales 
of new cars and service. 

Figures are presented showing 
that the average car owner 
spends more than the original 
price of his car in upkeep during 
a five-year period. These figures 
are based on service, batteries, ac- 
cessories, lubrication, and tires 
and tubes. 

The plant points out to the 
dealer that a complete service 
equipment brings many contacts 
and that tire and tube sales 
double the opportunity for repeat 
sales of new automobiles. 

Following the proceedure 
adopted by the major automobile 
companies, U. S. Tire has studied 


| the sales possibilities by months. 


With the entire year as a base of 


100, the months line up as follows: 
January, 7.7; February, 5.9; 
March, 7.1; April, 8.6; May, 10.1; 
June, 14.2; July, 10.8; August, 10.1; 
September, 8.5; October, 6.2; No- 
vember, 5.4, and December, 5.4. 

The program backs up its plan 
by citing a tire and tube sales 
survey in a neighborhood in which 
there were approximately 3,000 
cars. The lowest cost of tire and 
tube sales annually to the average 
owner was $4.50 per car, with an 
annual volume of $13,500 a possi- 
bility. To this was added the tire 
and tube repair income, which 
brought the total to an even $15,- 
000. The dealer studied made an 
active drive for tire and tube 
business and succeeded in gaining 
6.7 per cent which added, for the 
year, 12.8 to his gross profits. 

He had net sales of $14,280. 
After deducting his costs he had 
a gross net of $4,510.50. Other de- 
ductions, including commissions 
paid to salesmen, which amounted 
to 7 per cent per sale, left him a 
net of $1,825.88. His original in- 
vestment in stock was $1,500, and 
produced a total of $14,280 in 
sales. The return on the invest- 
ment in tires and tubes was 127 
per cent, and the stock was 
turned over every two months. 

In addition, there were increased 
contacts leading to new car sales 
and service operations. 








2 Truck Groups 
Resolve to Aid 
Code Authority 





Chicago, Mar. 1.—Two organiza- 
tions of truck operators, the Cen- 
tral Motor Freight Assn. and the 
Cartage Exchange of Chicago, 
have passed identical resolutions 
urging registrations of vehicles 
under the code for the trucking 
industry, it became known today. 


Membership of these associa- 
tions includes leading operators 
of Chicago and Illinois engaged 
in both local and long distance 
hauling. 

The first of these resolutions 
urges that no protest be made 
against the registration of ve- 
hicles subject to the provisions of 
the code or the payment of the 
$3 fee in connection with the 
registration. The second asks 
that “the entire membership co- 
operate to the fullest extent with 
the Illinois state code authority 
for the trucking industry.” 


The resolutions were passed at 
meetings of the Central Motor 
Freight Assn. at the Stevens 
Hotel and the Cartage Exchange 
of Chicago at the Great Northern 
Hotel. 


Commenting on the action 
taken, Chester G. Moore, chair- 
man of the code authority, stated: 


“Since the Central Motor 


' Freight Assn. and Cartage Ex- 


change memberships embrace 
most of the big hauling concerns 
of Illinois, the resolutions they 
passed are naturally highly im- 
portant. The action taken by 
both associations is encouraging. 
It augurs well for the showing 
that will be made in 1935 regis- 
trations. 


“Tllinois truckers made an out- 
standing record in this regard 
last year, and now that they have 
experienced the value of co-oper- 
ation under the code, we are 
counting upon an even better rec- 
ord in 1935.” 


Fruehauf Trailes 


Running in High 





Detroit, Mar. 1.—Nearly 1,000 
men are now busily engaged in 
the engineering and the manu- 
facture of Fruehauf trailers. The 
plant here is held to be the 
world’s largest plant manufactur- 
ing trailers exclusively. It covers 
ever nine acres of ground, and 
has 151,300 square feet of floor 
space under one roof. 

The past year saw two impor- 
tant additions to the factory; a 
new body division containing 40,- 
230 square feet of floor space, and 
a service department with 12,000 
square feet of working space. 
These additions were made neces- 
sary, it is said, by a greatly in- 
creased volume of orders. 

Despite the enlarged facilities, 
it is reported that the factory has 
been operating at top speed in all 
divisions for the past three 
months. 





CUMULATIVE NEW PASSENGER CAR REGIS 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Daily 
News immediately upon release twice weekly. Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List 
Co. and Metropolitan New York area which are compiled by Sherlock & Arnold. 
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Chevrolet 
Totals 
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Fabric Makers 
Get NRA Grant | 


Of Extra Shift! 


New York, Mar. 1.—Because it 
is claimed that more than 80 per 
cent of all new cars this year 
will be upholstered in mohair 
velvet, the leading pile fabric 
manufacturers have applied for 
and been granted by the NRA 
an extra 40-hour shift up to and 
including May 18. This addi- 
tional time is needed to handle 
the production of the increased 
demand for mohair velvet uphol- 
stery, established at the 1935 auto- | 
mobile showings throughout the 
country. Provisions for this ex- 
tra shift have been granted on 
the following conditions: 

(1) All available looms used in 
the manufacture of pile fabrics 
by automobile upholstery pur- 
chases are to be operated two 
shifts of 40 hours each before a 
third shift is put into operation. 

(2) Looms engaged in the man- 
ufacture of pile fabrics for auto- | 
mobile upholstery may operate on 
this shift only for the purpose of 
filling actual orders and must not | 
operate on a third shift for the 
purpose of manufacturing stock 
for inventory. 

(3) The applicant is not to sell | 
in the furniture upholstery mar- | 





ket any seconds resulting from 
the manufacture of pile fabrics 
for automobile upholstery manu- 
factured during the exemption 
period. 

(4) The applicant must not al- 
locate an “undue” proportion of 
the work to be produced on a 
third shift to its plants located | 
in low wage areas. 

(5) Reports must be submitted 
to the NIRB relating to total 
yardage of pile fabrics for auto- | 
mobile upholstery now on order | 
for delivery during the next three 
months, and delivery schedules. 


O.K. of Weight Tax Law 


To Enrich Ind. Coffers| 


Indianapolis, Ind., Mar. 1.—The 
Indiana state treasury will be en- 
riched several hundred thousand 
dollars as the immediate effect of 
a decision of the state supreme 
court in holding the 1933 truck | 
weight tax constitutional. 

Funds collections under the tax 
are for use of the state highway 
commission for construction, 
maintenance and repair of roads. 

Collection of the tax was halted 
by an injunction action started in 
superior court by Hubert S. Kelly, 
Terre Haute trucker. The court 
refused to issue a permanent in- 
junction and its decision was ap- 
pealed to the supreme court which 
affirmed the lower court’s action 
and which held the act consti- | 
tutional. 


| 
ae 


Kenosha Show 


Kenosha, Wis., Mar. 1—The 15th | 
annual automobile show is slated to 
be held here Mar. 7 and 10. Oscar 
Severtson is chairman of the show 
committee, other members of which | 
are Irving Benning, George Greiner | 
and Howard Peterson. 
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Chrysler Export Airstream for Seven|Fisher Branch 





Here is the new seven-passenger 


the export market. Wheelbase is 133 inches. 


Seats Seven in Comfort 





Here is an interior view of the new seven-passenger Chrysler 
Airstream showing the jumper seats raised in position. 


Washington Legislature 
Grinds Out New Laws 


Seattle, Wash., Mar. 1. — The 
Washington state legislature is 


getting down to the business of | 


grinding out new laws in a seri- 
ous manner, after several weeks 
of preliminaries. The automotive 
industry is affected by a number 
of bills now pending in both 
houses. 
attack business from new angles 
to extract new taxes and fees. 
A radical piece of legislation is 
sought by giving the state the 
right to get into the gasoline 
business, in competition with 
private concerns. This is en- 
dorsed by the governor and 
passed the lower house in a one- 
sided vote, but is due to a more 
determined fight in the senate. 


Two house bills are for the 30- 
hour law, which, it is claimed, 
would result in an increase of 
dealer payrolls of 25 per cent. 


Automobile dealers are strongly 


opposed to the plan to increase | 


the occupational tax on all busi- 
ness, from five per cent as at 
present, to 2.5 per cent on retail 


sales and from .2 to .5 per cent} 


on all wholesale volume. 

What is known as the “Ohio 
sales tax” is embodied in Senate 
Bill No. 181, which would be as 


high as three per cent on all re- | 


tail sales, this tax to be passed 
on to the consumer. 
The compulsory motor vehicle 


Most of them seek to} 


| 
| 


Chrysler Airstream developed for 


inspection bill has been presented, | 
being sponsored by the Automo- 
bile Club. This provides for semi- | 
annual inspections, with no fee, | 
but the requirement that the 
| necessary work must be done. 
More frequent inspections may be 
ordered by the commission on 
equipment. 


Tax Would Discourage 
High Speed Car Sales| 


Hartford, Conn., May 1.—A tax 
on automobiles capable of being 
driven beyond a “safe, proper, 
average speed” is recommended 
by Robbins B. Stoeckel, former 
state motor vehicle commissioner 
and now a research associate in 
transportation at Yale University, 
as a means of turning car pur- 
chasers away from high speed 
cars. 


Stoeckel suggests that if pur- 
chasers were discouraged by tax- 
ation from buying high speed 
models, the manufacturers would 
| be influenced to put on the market 
automobiles incapable of excessive 
speeds. He says the only alterna- 
tives to this plan are severe dis- 
ciplining of speeders and installa- 
| tion of speed governors on Cars, 
|if the latter “shall ever be prac- 
tical.” 











Refuses to Sign 


Labor Proposal 





Cleveland, Mar. 1.—Refusal of 
the Fisher Body Cleveland di- 
vision to sign a suggested agree- 
ment with the United Automo- 
bile Workers Federal Labor 
Union brought from the company 
a declaration of its stand and its 


| attitude toward the labor ques- 


tion. 


Among other provisions, the 
agreement called for a 30-hour 
week, a guaranteed minimum 
weekly wage, a guaranteed mini- 
mum annual wage, pay for shop 
stewards whether working or on 
union business, and certain modi- 
fication of existing seniority 
rules. 

The committee representing the 
union presented the suggested 
agreement to the management 
Feb. 13. The management, at a 
conference with the committee, 
Feb. 26, refused to sign. 

The refusal was based on the 
following reasons: 

The committee represented 
only a minority of the employes, 
as declared in the recent elec- 
tion in which a substantial ma- 
jority of the employes declared 
their lack of affiliation with any 
group. 

Action of Congress must deter- 
mine the issue of the 30-hour 
week. 

The minimum weekly wage 
demand is an increase of 66 2/3 
per cent over the present mini- 
mum hourly rates and 2 1/3 times 
the code minimum wage. 

The question of pay for em- 


ployers’ representatives will be 
determined by the Automobile | 
Labor Board. 

Rules for seniority employ- 





ment have been enacted by the | 


ALB and are being rigidly ad- | 


hered to. 

Commenting on the proposed 
agreement, the company said 
that it “cannot afford to have the 
production of 
tions continuously jeopardized by 
unreasonable or wholly impossi- 


its entire opera- | 


ble demands being made periodi- | 


cally by minorities. 


“Certain operations,” the bulle- | 


tin continued, “formerly _ per- 
formed in the Cleveland plant 
were moved to other locations 
this year partly because of labor 
difficulties. 

“Continued agitation among an 
otherwise satisfied group of em- 
ployes will eventually compel us 


to limit our Cleveland operation | 


to what can be handled under 
such conditions.” 


Packard Names Brown 

Milwaukee, Wis., Mar. 1.—B. B. 
Brown has been made Milwaukee 
branch manager by the Packard 
Motor Car Co., succeeding N. P. 
Hanson, recently resigned. Brown 
has been selling motor cars-in this 
territory for the last 21 years, the 
last 13 of which he has been con- 
nected with Packard and is one of 
the five Packard salesmen in the 
United States to qualify as a master 
salesman in each of the seven mas- 
ter salesmen’s contests conducted by 
the company. 


TRATIONS 34 STATES JANUARY 1935-1934 


The complete cumulative figures will appear each week, until all 48 states or completed United States totals for the months have been printed 

States shown previously include Arizona, Delaware, Florida, Idaho, Illinois, Indiana, Kansas, Maryland, Michigan, Minnesota, Missouri, Montana, 

Nebraska, New Hampshire, New Jersey, North Carolina, North Dakota, Ohio, Oregon, Pennsylvania, South Carolina, South Dakota, Utah, Vermont, 
Virginia, Washington, West Virginia, Wisconsin, and District of Columbia. 
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NADA Seeks Change in Used Car Clauses of Code 


Assails 30-Hour Bill 


Present Appraisal Method 
Found Wanting in Practice 


(Continued from Page 


erage sales value to compensate 
the dealer for his cost in con- 
verting the used car taken in 


trade into cash. Under the new | ; 
| able time, 


provisions, apparently, the 15 
per cent deduction will be man- 


datory on all cars taken in trade | 


and this sum will be used to de- 
fray the cost of handling and 
reselling the car. It would seem 
that no restrictions are placed 
upon the dealer in regard to the 
amount to be deducted to cover 
reconditioning costs. 


In connection with the applica- | 
tion for code modifications the | 


National Automobile Dealers 


Assn. has submitted some inter- | 


esting exhibits showing the 
dealer operation under the code. 
These figures which hitherto 
have not been published give an 
interesting sidelight on the bene- 
fits which dealers have derived 
from the code during the past 
year. 

The proposed new clauses 
which would be substituted for 
present used car clauses of the 
code are as follows: 


Proposed Modification of 
Article IV Title A 


Substitute the following for 
icle IV A_ including 
numbered (1), (2), (3) 
and paragraphs (a), (b), 
of said subsection (4): 

Article IV, Trade Regulations 

The provisions of this section will 
cover the following products: 
senger cars, 
vehicles with bodies of three-quarter 
ton capacity and less, or such other 
capacity limitation as may be deemed 
proper by the N ational Recovery 
Administration. 

A. Used Motor Vehicle Allowance 

In order to mitigate the severe 
losses and the destructive practices 
which have resulted from the lack of 
a standard of value for used motor 
vehicles which dealers find it neces- 
sary to accept in lieu of money in 
the sale of motor vehicles, to mini- 
mize discrimination, to promote fair 
and equitable treatment of the. con 
sumers of both new and used motor 
vehicles and to support the increased 
wages and shortened hours provided 
in this Code, this Trade agrees: 

(1) The term fair sales value of 
any series model and body type 
(hereinafter referred to as model) 


and 


and (c) 


of used motor vehicle is defined as | 
the | 
average price that the public is pay- | 


a value reasonably related to 
ing for the better grade of such 
class of vehicles and shall be ascer 
tained by the association with the 
approval of the National Recovery 
Administration as 
vided. 

(2) In ascertaining the fair sales 
values specified in section (1) the 
association shall compile the reports 
of dealers within the same or com- 
parable trading areas, supported by 
sworn statements as to authenticity, 
showing actual 
motor vehicles to consumers during 
the preceding period of approxi- 
mately 30 days. To insure that the 
fair sales value determined is indi- 
cative of the value of the better 
grade of used motor vehicles rather 
than of the average grade of used 
motor vehicles, there shall be in- 
cluded in the computation only those 
sales reported for each model which 
represent the sales prices actually 
obtained in normal transactions 
involving the sale of better grade 
used motor vehicles. The final fair 
sales value determined for any indi- 
vidual model shall be in reasonable 
relationship with the maiority of the 
fair sales values prevailing for the 
various models of better grade motor 
vehicles of that particular make. 

For all models lacking sufficient 
current sales to develop the fair 
sales value by the method above 
described, the fair sales value shall 
be determined by establishing such 
value upon the basis of those values 
shown by the computation of actual 
sales and other pertinent informa- 
tion which is available, to the end 
that this value shall then be in 
reasonable relationship with the fair 
sales values determined for similar 
or comparable models of used motor 
vehicles. The values so established 
shall from time to time be further 
surveyed by being sent to approxi- 
mately 10 per cent of the new motor 
vehicle dealers, if any, in each Offi- 





| that 
| their review. 


| such 


| motor 


| or 
Art- | 
subsections | 
(4) | 


Pas- | 
trucks and commercial | 


| statement 


hereinafter pro- | 


retail sales of used | 


1) 


Guide area concerned handling 
particular make of car, for 
All comments received 
from such dealers, within a reason- 
shall be considered in the 
final determination of the fair sales 
values for such models. 

(3) No dealer and/or 
representative shall, directly 
directly, or by subterfuge, accept 
in trade any used motor vehicle, 
giving an allowance price of more 
than its fair sales value as published 
in the Official Guide, hereinafter 
described, less a minimum selling 
and handling charge of 15 per cent, 
fractions of a dollar to be disre- 
garded; provided, that the only limi- 
tation placed on the trade-in allow- 
ance for the current yearly models 
until the maximum allowances for 
models are published in the 
Official Guide is that no dealer shall 
allow more than the local new motor 
vehicle delivered price for such mo- 
tor vehicle. 

(4) (a) To provide a record for 
the establishment of maximum used 
vehicle allowance specified in 
Section (3) above, there shall be 
provided by the association an Offi- 
cial Guide which shall be recognized 
as the official authority for such 
allowances. Said Official Guide shall 
contain the maximum trade-in allow- 
ance as provided in section (3) and/ 
the fair sales values ascertained 
as provided in section (2). The 
association shall publish such Official 


cial 


dealer’s 
or in- 


Guide as frequently as deemed ad- 
visable but in no case less fre- 
quently than approximately every 60 
days. 

(b) Each dealer must send the 
association a used car sales report 


covering each used motor vehicle 
sold. Such report shall be forwarded 
promptly after the delivery of the 
car sold and all reports must be 
forwarded at least weekly. A sworn 
covering all reports of 
sales in each month must be 
to the association not later 


such 
sent 


| than the fifth day of the following 


statement 
have been 
sales during 


such sworn 
that reports 
all used car 


and 
show 
for 


month 
must 
made 





Spielman Wali 
Code Appeal to 
Highest Court 


Washington, Mar. 1.—Carrying 
its case to the U. S. Supreme 
Court, Spielman Motor Sales Co., 
of Brooklyn, N. Y., filed briefs 
appealing from the unfavorable 
decision handed down by the 
Federal Court in Brooklyn some 
months ago. At that time the 
Spielman company attempted to 
enjoin District Attorney William 
C. Dodge from a threatened en- 
forcement of the Schackno Act 
which makes violations of the 
NRA codes a violation of the 
New York law. 

Spielman, in the briefs filed 
today, bitterly criticized the NRA, 
charging that the codes today 
had become “complicated mecha- 
nisms for artificial, arbitrary and 
capricious price control.” It fur- 
ther charged that the codes had 
raised prices, retarded physical 
production, and delayed improve- 
ment in business conditions.” 


Truck Mileage Act 
Is Decided Illegal 
Jackson, Miss., Mar. 1.— The 
Mississippi Supreme Court on 


Feb. 25 upheld constitutionality of | 


the state’s truck mileage tax act, 
which was enacted at the 1934 
session of the Legislature. Some 
300 truck operators had _ been 


withholding payment of the tax)| , i E 
| 14—Miscellaneous Repairs to Used 


how- | 


pending the court decision. 

The Supreme Court held, 
ever, that “classification on a 
mileage basis in levying a priv- 
ilege tax on motor tax does not 
violate equality. 


Diesel Record 
Daytona, Fla., Mar. 1.—Wild Bill 
Cummins set a new Diesel powered 


automobile record here today of 
133.023 miles an hour. 





such previous months, and in the 
event no used car sales have been 
made during such month the dealer 
shall so report in said sworn state- 
ment. 

(c) To insure that the fair sales 
values and the maximum trade-in 
allowances are determined in ac- 
cordance with the intent of the 
provisions of Article IV A, Sections 
(1), (2), (8) and (4), (a) and (b) 
the determination thereof shall be 
subject to the approval of the Na- 
tional Recovery Administration 
which shall be afforded access to all 
records and _ operations. relating 
thereto. Upon the publication of 
each issue of the Official Guide, in 
accordance with the _ provisions 
hereof and in conformity with such 
written requirements concerning 
methods of computation as may have 
been made by the National Recovery 
Administration, a copy of such issue 
shall be certified by an official or 
authorized representative of the Na- 
tional Recovery Administration and 
the copy so certified shall be filed in 
the Records Section of the National 
Recovery Administration as the offi- 
cial record of the approval herein 
required. 

(ec. 1) The Official Guide shall be 
made available to all motor vehicle 
dealers at a price without profit. 

The following tables will be 
used by the NADA to support its 
application for changes in the 
present dealer code: 











As Crippling Recovery 





Detroit, Mar. 1—Charles R. 
Hook, president of the American 
Rolling Mill Co., Middletown, O., 
speaking over the Columbia 
broadcasting network last night, 
assailed the Black 30-hour week 
bill on the grounds that “instead 
of aiding recovery, it would dras- 
tically interfere with that much- 
desired objective, and cripple the 
purchasing power of American 
workers.” 


The bill proposes, under drastic 
penalties, to compel a rigid 30- 
hour week of five days of six 
hours each throughout the U. S. 
It permits no overtime, and ex- 
ceptions which are granted by the 
Secretary of Labor are “so re- 
strictive as to be of little value,” 
Hook contends. 


Citing the steel industry as an 
example, Hook called attention to 
the condition that would arise in 
that industry if the proposed bill 
should be enacted. Men in this 
industry, he pointed out, would 


Summary Used Car Department 
Costs and Operation 


Total number of Used and Repossessed Cars 


GE ads cor ereisa aes casks n 
Total Gross Sales, dollars.......... 
Average Sale Price per car......... 


Total Original Allowance.......... 


Total Reconditioning Cost.......... 
Total Cost of Sales................- 
Reconditioning per cent of Total Sales........ 
Total Gross Profit or Loss.......... 
Gross P. or L. per cent of Total Sales........ 


Average Gross P. or L. per car.... 


Total Expense, Used Car Department........ 
Total Expense per cent of Total Sales........ 


Average Expense per car......... 


| Total Loss, Used Car Department. 


Total Loss per cent of Total Sales. 
Average Total Loss per car........ 
Figures in ( ) denotes loss. 

Number of dealers reporting, 


Ist 6 Mos. Ist 6 Mos. 

1933 1934 
Ercan ete wines 175,453 208,079 
te adorns Wace 35,278,175 44,483,981 
oewie webs 201 213 
soe aon tate ae 34,245,343 40,262,636 
getaneca retain i 2,895,961 3,777,350 
phate eaet ane 37,141,304 44,039,986 
8.2% 85% 
ntti irate (1,863,129) 443,998 
(5.3%) 1.0% 
LE ee (11) 2 
6,097,108 7,344,665 
17.3% 16.5% 
Peta ean 35 35 
Se ee (7,960,237) (6,900,667) 
Eee (22.6%) (15.5%) 
Sa errr. (46) (33) 


1,375. 


Summary of Total Operating Expenses of 1,375 
Dealers, Showing Percentage to Total Sales, 
For Each Account: 


Ist 6 Mos. Per ist 6 Mos. Per 
1933 Cent 1934 Cent 
5—Total Gross Sales Used and Re- 

possessed Cars ................$35,278,175 $44,483,984 
Operating Expenses: 
10—Salaries, Com. and Bonuses on 

et MNT. cep osc<seeewnawene 1,700,600 4.82 2,230,816 5.01 
11—Guaranteed Labor and Parts 

CCM obs wads saa den ase. © 252,181 77 370,907 83 
12—Salaries, Officers or Owners... 454,455 1.29 513,321 1.16 
13—All Other Salaries and Wages. 524,029 1.49 680,930 1.53 
14—Miscellaneous Repairs to Used 

en cena Okuma eof 217,123 62 259,060 58 
15—Demonstration Expense ...... 310,627 88 374,551 81 
16—Miscellaneous Supplies and Ex- 

CN Net cas ove eee aa 165,038 AZ 199,993 45 | 
DIN ng ccc ew aanseneee 491,121 1.39 533,043 ~=1.20 
CR gp ose ctaeweokan 66,157 19 77,635 17 
MEE hr oi i ap ea eae ee Oke 670,188 1.90 677,320 1.52 
20—Heat, Light, Power and Water. 128,518 36 142,328 32 
ne esc anvank aor 109,680 32 128,432 29 
DI oa a Hci we peep ks 93,755 27 110,972 25 

| 23—General Office Expense........ 913,636 2.59 1,045,357 = 2.35 
24—Total Expense ................ 6,097,108 17.30 7,344,665 16.50 


Summary of Total Operating Expenses of 1,375 
Dealers, Omitting Salaries of Officers or Owners 
and General Office Expense, Showing Percent- 


age to Total Sales, 
10—Salaries, Com. and Bonuses on 
ee ee ge oar Mtns eta “oes 
11—Guaranteed Labor 


after sale 
13—All Other Salaries and Wages.. 


Cars 
15—Demonstration Expense 


16—Miscellaneous Supplies and Ex- 


pense 
17—Advertising 
18—Telephone 

19—Rent 


20—Heat, Light, Power and Water 


21—Insurance 
22—Taxes 
24—TOTAL EXPENSE 


and Parts 


for Each Account: 


$1,700,600 4.82 $2,230,816 5.01 
252,181 71 370,907 83 
524,029 1.49 680,930 1.53 
217,123 62 259,060 58 
310,627 88 374,551 84 
165,038 AT 199,993 45 
491,121 1.39 533,043 = 1.20 

66,157 19 77,635 17 
670,188 1.90 677,320 1.52 
128,518 36 142,328 32 
109,680 32 128,432 29 

93,755 27 110,972 25 

4,274,472 13.42 5,785,987 12.99 





be compelled to confine their 
working hours to the 30 hours 
provided for in the bill, even dur- 
ing heavy production times in 
the industry. They would be al- 
lowed no opportunity to make up 
the hours lost through shortened 
time occurring in slack periods. 
Under the code, he explained, 
with its provision for an average 
of 40 hours per week, factory 
management is given the chance 
to help labor make up lost time 
by increased work periods of 
greater activity, but if the 30- 
hour bill is adopted, Hook states, 
management will be allowed no 
flexibility in the matter. 


“Tt is obvious,” Hook continued, 
“that further reduction in hours 
cannot be made without a com- 
pensating increase in rates of pay. 
It would require a 331/3 per cent 
increase in the present wage 
level.” The effect of such in- 
creases in wages would be to 
raise the existing commodities 
prices. ‘These increases in com- 
modity prices would undoubtedly 
handicap, if not defeat, the ef- 
forts of industry to bring about 
increased consumption of its 
products with the increased em- 
ployment that would result there- 
from.” 


Hook called attention to the 
fact that even though hourly 
wages are increased to offset the 
shortened hours, prices of all 
commodities would be greatly in- 
creased as the result of the added 
manufacturing cost. Therefore, 
although the worker’s average 
wage would remain the same, his 
purchasing power would diminish 
in the opposite ratio to the in- 
crease in prices. 

The 30-hour week would freeze 


current income from labor at 
existing levels, Hook explained, 
and deprive industrial workers 


of a chance to increase their 
earnings as conditions improved. 
“There would simply be,” he 
stated, “a spreading of employ- 
ment beyond all reasonable limits 
with wages at subsistence levels 
and would defeat the efforts to 
restore American living standards 
to the worker.” 

Hook touched on the subject of 
foreign competition, pointing that 
under the proposed bill industry 
would be turning out products at 
an increased cost, intended to 
compete with products made in 
foreign countries where hour re- 
strictions are not in effect. 

Another evil Hook sees in the 
bill has to do with the agricul- 
tural problem. Farmers would 
not share in the increased wages 
of industrial workers, but would 
still be required to pay the 
higher prices resulting from these 
increases. 


DeRoy Killed 
In Car Crash 


1) 


Trade Code; and was a member 
of the National Control Commit- 
tee of the Emergency National 
Committee. 


Following his graduation from 
the University of Pittsburgh, he 
shunned his medical career to 
enter the automobile business. 
He became associated with Wal- 
ter E. Flanders in 1909 and sold 
the record total of 650 cars in 
one year. He retired at the age 
of 39 but could not remain inac- 
tive. 

In 1922 he started work here 
with the Hudson company and 
opened his first month on the job 
by selling 177 cars. The follow- 
ing year he sold 5,439 cars. 

DeRoy was interested in yacht- 
ing and at one time was commo- 
dore of the Detroit Yacht Club. 
Motor boats sponsored by DeRoy 
have taken part in a number of 
the import-gold cup regattas. 


(Continued from Page 
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Motor Shares Fail to Make Headway in Market 


Heavy Trading 
In Reo Brings 
1 Point Climb 


By C. J. ALEXANDER 
New York, Mar. 1.—It was an- 


other week of undecisive move-| 


ments in the stock markets and 
motor shares were unable to 
make headway, although there 
were signs of stronger demand 
for these securities at times as the 
week wore on. 


Reo took the limelight on sev- | 


eral occasions and climbed a point 
on the heaviest trading in this 
issue for some time. 

Borg-Warner also showed out- 
standing strength and Trico Prod- 
ucts was able to gain some 
ground. 

In view of the success of Stude- 
baker in effecting re-organization 
under the new bankruptcy laws, 
the progress of Pierce-Arrow’s ef- 
fort to revamp its capital struc- 
ture is being watched in financial 
circles with interest. Bohn Alumi- 
num & Brass Corp. declared the 
quarterly dividend of 75 cents a 
share on its capital stock, payable 
Apr. 1 to stockholders of record 
Mar. 15. Electric Auto-Lite Co. 
postponed until Mar. 5 considera- 
tion of its preferred dividend. 


Weekly Price Average 


The Automotive Daily News 
stock price averages showed the 


following changes in the week 
ended Wednesday, Feb. 27, from 
the preceding week: 

Last This 

Week Week Change 
EY 655 469 .6.0:0.0000 22.45 21.46 —0.99 
19 car-truck companies . 22.93 21.89 —1.04 
10 parts-accessories .... 22.70 22.12 -—-0.58 
4 tire-rubbers ........ 16.51 15.39 —1.12 


Weakness in tire and rubber 
stocks again was more marked 
than in the other groups, this be- 
ing somewhat difficult to under- 
stand in the face of the improved 
conditions in that industry. The 
parts and accessory shares con- 
tinued to show more strength 
than cars and trucks, that section 
of the industry apparently having 
more success in keeping up profits 
in the face of higher operating 
costs. It was true, however, that 
the good showing by the parts 
section of the list was due in 


part to strength in several indi- | 


vidual issues. 
Losses Offset Gains 
Losses in most automotive is- 
sues during the past week more 
than wiped out the gains over the 
preceding period. Even at that 


the motors generally were| 


stronger than the market as a 
whole. 

Bower Roller Bearing Co. this 
week declared the quarterly divi- 
dend of 25 cents a share on its 
capital stock, payable Apr. 25 to 
stockholders of record Apr. 1. 

Raybestos-Manhattan, Inc., de- 
clared the regular quarterly of 
25 cents a share, payable Mar. 15 
to stock of record Feb. 28. 

Noblitt-Sparks Industries, Inc., 
declared the regular quarterly of 
30 cents, payable Apr. 1 to stock 
of record Mar. 20. 

Reynolds Spring Co. declared 10 
cents a share on its capital stock, 
payable Mar. 29 to stock of record 
Mar. 5. 

Earnings Continue 

Earnings reports continued to 
come in this week from automo- 
tive companies and gains still 
were the rule for 1934 over the 
preceding year. The most impor- 
tant report of the week was that 


of Chrysler Corp., which, however, | 


failed to register improvement in 
profit over 1933 despite the fact 
that sales were higher. Higher 
operating costs were the reason 


in this instance, the company’s | 
participation in the government’s | 


recovery program through pay- 


ment of higher wages and higher | 


prices for materials in the face of 
comparatively stable automobile 
prices holding profits down. 
This tendency was reflected in 
General Motors’ earnings also, the 
profits of this company having 
failed to show as sharp an in- 








| eveaae last year as the dollar 

| volume of business done, 

| Studebaker Common Goes 
This week saw the passing 

from the New York Stock Ex- 

change of the common stock of 

the Studebaker Corp., which had 


| been among the most active issues | || 
several | 
The price tendency |]! 
however, | 


}on the Big Board for 
weeks past. 
had been downward, 
| Since the plan of re-organization 


was made effective and the de- 


lack of equity for the common 
stock in the company under the 
revamping. The withdrawal of the 
| objections by the common stock- 
holders to the re-organization was 


former place in the industry. 


cently in Wall Street over the 
possibility that the public was be- 
coming over extended in the mat- 
ter of purchases of automobiles 
on instalments. A survey of fin- 
ance companies failed to reveal 
any basis for any fears in this 
direction. It was learned that 
collections are in excellent shape 
and the fact that the ratio of 
time payment sales to total new 
car business was somewhat higher 
was seen only as an indication 
that the public has more confi- 
dence in the future. It was 
pointed out that this ratio always 
oa in good times than in 





Motor Wheel Profit 


Lansing, Mich., Mar. 1.—A_ net 
profit of $409,673 was earned by the 
Motor Wheel Corp. during 1934, ac- 
cording to the annual statement to 
the stockholders. The company is 
reported in good financial condition, 
with the ratio of current assets to 
current liabilities of 4 to 1, repre- 
sented in cash with current assets 
at $3,188,341, and _ liabilities of 
$645,129. 


Ends Receivership 


Meriden, Conn., Mar. 1.—Hal P. 
Shearer, president of the Connecti- 
cut Telephone & Electric Co., maker 
of automobile parts and accessories, 
hospital telephone and signal sys- 
| tems, has announced that the com- 
pany’s receivership has been termi- 
nated. 
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121%, 4, 
174% 5% 


Allis Chalmers Mfg. 
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listing took place because of the | 


welcomed in financial quarters as | 
a smoothing of the company’s | 
path in its effort to regain its | 


Some concern was expressed re- | 


(GOc)... 26. 


57% 16Y2 Auburn Auto (2) ....... 
237%, 9%, Bendix Aviation ........ 
683/, Ce. Bees A. @ GL... 20.0005 
34g 164%, Borg-Warner ............ 
30g 12 as gh as aee 
7%, 3 Budd Mfg. Co., E. G.... 
5¥% 2 Budd Wheel Co. ........ 
60g BON GO ove ccndciasces 
28), 10 Collins & Aikman 
47, 18% Commercial Credit ...... 
561, 38 Com. Credit A ......... 
62% 35%, Commercial Inv. T. (2).. 
2% 3, Continental Motors ...... 
5% 2%, Curtiss-Wright .......... 
124%, 51, Curtiss-Wright A 
103%, 990 du Pont de Nemours..... 
22’, 124, Eaton Mfg. 
31% 15 Electric Auto-Lite 
52 34 Electric Storage Battery 
27%, 9 Evans Products es 
25%, 134 Firestone T. & R....... 
25% 167% General Elec. Spec. 
42 24% General Motors 
28% SSA Ghee ccc skceescs 
18 8 Goodrich, B. F. Berit bai 
41% 181. Goodyear T. & R....... 
4 /y 14 Graham-Paige eoerccrece 
6% 14% Hayes Body Corp. 
| 8%, 2% Houdaille-Hershey B ..... 
|| 363%, 11 Houdaille-Hershey A ........... 
|] 2414 6, Hudson Motor .......... 
7%, 12% Hupp Motor ........... 
467 2314, Inter. Harvester ......... 
66/g 39 Johns-Manville .......... 
4, 1 Kelly-Spring. Tire ....... 
14, 7 Lee Rubber & Tire...... 








Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


fractional. 
what. 





Foundry Cuts Losses 
As Business Improves | 
Muskegon, Mich., Mar. 1.—The 
Campbell, Wyant, and Cannon 
Foundry manufacturer of auto- 
parts, castings, etc., reported a 
net loss of $17,414.72 for the fiscal 
year ending Dec. 31, 1934, as com- 
pared with the consolidated net 
profit of $40,335.85 for the cor- 
responding period of the previous 
year. 
A larger volume of business in 


New York, Mar. 1., 3:00 P.M.—Motor shares didn’t do much 
on the New York Stock Exchange today. They lost ground 
during early trading but partly recovered later in the day. 
No heavy selling appeared however, and losses were only 

Renewal of strike talk depressed prices some- 





both the old and new lines made 
it necessary to re-open the old 
plant in Muskegon Heights, and 
resulted in the installation of ad- 
ditional electric furnaces and im- 
proved equipment, involving a 
total expenditure of $252,216.65. 


“The current sales volume is 
very satisfactory,” said D. J. 
Campbell, president, adding that 
the company has retained all of 
its old customers, including Ford, 
General Motors, Chrysler, and the 
Motor Wheel Corp., in addition 
to making many new contracts. 


Gemmer Mfg. Reports 


Detroit, Mar. 1.—Reports of Gem- 
mer Mfg. Co. (automobile equip- 
ment) for year ended Dec. 31, 1934, 
certified by independent auditors, 
shows net loss of $13,047 after 
taxes, interest, depreciation, etc., 
comparing with net loss of $32,117 
in 1933. Current assets as of Dec. 
31, 1934, amounted to $742,154 and 
current liabilities were $138,835 
compared with $673,983 and $80,344, 

| respectively, at end of preceding 





| year. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, MARCH 1, 1935 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
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Mueller Brass Report 
Shows $131,797 Profit 


Port Huron, Mich., Mar. 1. — 
Substantial recovery in the earn- 
ing power of the Mueller Brass 
Co. and its subsidiary, the Stream- 
line Pipe & Fillings Co., is re- 
vealed in its annual report to the 
stockholders by Oscar B. Mueller, 
president. For the fiscal year 
ending Nov. 31, 1934, the company 
had net sales of $3,337,568 in 1934 
as compared with $2,163,923 for 
the previous year, a gain of 54.2 
per cent. 

The company also showed a 
profit of $131,797 in 1934, after 
allowances for federal taxes and 
non-receiving charges of $75,313. 
Current assets amounted to 
$1,079,422 against current liabili- 
ties of $153,687, or a ratio of more 
than 7 to 1. $288,000 is repre- 
sented in cash of the current 
assets. Working capital was in- 
creased $275,000. Capital stock 
of $452,986 was represented by 
$295,190 in 7 per cent preferred 
stock, with 29,519 shares outstand- 
ing, and $157,796 in $1 common | 
stock. 





= sibel 
Adams Profits | 
Indianapolis, Ind., Mar. i-—-Tne) 
J. D. Adams Mfg. Co., producers of 
road building equipment, reported 
net earnings for the year 1934 of 
$279,013.61 after providing for de- 
preciation and Federal taxes, ac- 
cording to the annual financial 
statement made public here. This 
is at the rate of 93 cents a share 
and contrasts to net earnings In 
1933 of $73,813.30, equal to 24 cents 
a share. 
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Earnings Reflect 
Chrysler’s Part 


In NRA Program 


(Continued from Page 1) 
Chrysler products last year set 
a new high record at 598,884, com- 
pared to the previous high of 451,- 
734 in 1933. 


The corporation has_ entered 


| 1935 at a sharply accelerated rate 
|over last year. 


In January it 
shipped 82,595 units, compared to 
28,169 in January, 1934, and about 
the same total of shipments is 
expected in February. If this rate 
is continued by Mar. 1 the cor- 
poration’s shipments will have 
surpassed the 167,212 total for the 
entire first quarter of 1934, and 
this year’s quarter will exceed the 
same period last year by close to 
50 per cent. 

In the first quarter of last year 
Chrysler had net earnings of 
$3,303,850, equal to 76 cents per 
share. During the last quarter of 
the year the corporation operated 
at an indicated net profit of $112,- 
010 compared to a net of $191,487 
in the final quarter of the previ- 
ous year. This decrease in earn- 
ings resulted despite the fact that 
1934 last quarter unit sales were 
75,601 compared to 64,468 in 1933. 

Inventories on Dec. 31, 1934, 
amounted to $37,533,615, an in- 
crease of $11,359,835 since Sept. 
30, and $2,976,846 larger than at 
the close of 1933. 

Walter P. Chrysler, chairman of 
the board of the corporation, said: 
“These inventories reflect, in part, 
the materially larger volume of 
business flowing through the 
plants as compared to a year ago, 
and in part the continuation of 


the cory cration ovev oa 
ing its tr xosttlon in an 
ticipa tor of iner “dl priccs jor 


Export sales tm i934 te 
172 units, Chrysler stu 
were more than double export 
sales in 1933. 


$3.06 Dividend 
Common Voted 
By Borg-Warner 


Chicago, Mar. 1.—After deduct- 
ing all charges including depre- 
ciation, development expense, in- 
terest paid on debentures of sub- 
sidiary companies, Federal in- 
come taxes, etc., the Borg-Warner 
Corp. reports a consolidated net 
profit for 1934 amounting to $3,- 
750,576.22. 

The net income applicable to 
common stock after deducting 
preferred stock dividend require- 
ments of $224,448, amounted to 
$3,526,128.22 or $3.06 per share on 
the net amount of common 
shares outstanding. The direc- 
tors at the meeting this after- 
noon voted a regular quarterly 
dividend of $1.75 on the preferred 
stock and a quarterly dividend 
of 37% cents a share on the com- 
mon, both payable April 1, to 
stock of record Mar 15. 

Last year the corporation paid 
25 cents on common stock quar- 
terly with one extra 25 cent divi- 
dend, The declaration today 
represents a 50 per cent increase 
in common dividends. 
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Trico 1934 Net Earnings 


Biggest in Four Years 
Buffalo, N. Y., Mar. 1.—The 
largest net income since 1930 was 
reported for 1934 by Trico Prod- 
ucts Corp., manufacturers of 
Trico windshield wipers and other 
automotive appliances. Earnings 
were $1,771,558.53, equal to $4.72 a 
share on capital stock. In the 
previous year, profits were $1,418,- 
277 or $3.78 a share. 

The earned surplus account as 
of Dec. 31, 1934, was listed at 
$6,086,607 compared with $5,252,- 
534 a year previous. Cash is car- 
ried at $592,156.49 against $602,718 
at the close of 1933. 
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{Increasing Public P 
(ears and Trucks 


Detroit, Mic as sate 
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URING the fifty-four-day period | 

from January lst to February | 
23rd, retail deliveries by Dodge and 
Plymouth dealers climbed to 39,062— 


a new all-time high—the biggest first 
6 G G b = 54 days in any year in Dodge history! 
Man, here is clear-cut evidence of 
3 —-W AY increasing public preference — proof 
that this unique triple franchise right 
now offers you your best bet for 
D RO b | TS steadily-growing sales and profits! 
With Dodge and Plymouth pas- | 
senger cars and with the fast selling | 
Dodge truck line, you have three | 
° great profit opportunities .. . giving 
you the industry’s widaee market | 
coverage... a chance to sell 95 out j 


of every 100 car buyers and 98 out | 
of every 100 truck prospects! | 


But that’s only part of the story! 
For full details and ’35 plans, write or 
wire today to A. vanDerZee, General 
Sales Manager, Dodge Division — 
Chrysler Motors, Detroit, Mich. 





